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M1 There isnt ( ) food in the refrigerator; only a few eggs and a

bottle of orange juice.

a. many b. more C. some - d. much e. any
f2 All things ( ), I think we should not take the risk this time.
a. considering b. considered ¢. had considered
" d. have considered e. to consider
M3 Remember ( ) him call her when he gets back.

a. toget b. taking ¢c. toput d. letting e. to have

4 Why are you complaining about him? There isn’t much for you to

say ( ) him.
a. without b. for c. against
d. around e. into
M5 ( ) failed three times, he didn’t want to try again.
a. Having b. Has ¢. To have
d. Had -e. To having
R 6 The population of Tokyo is four times as ( ) as that of the city

we are talking about.

a. much b. many c. long Cd. large e. any
M7 There are times at ( ) everything seems to go wrong with you.
a. that b. when c. who d. whom e. which

._2___



fi18 He went on, speaking not so much to us ( ) to himself.

a. if b. so c. as d. in e. of
19 Thank goodness, we are lucky! The loss was ( ) than ten

dollars.

a. much more b. no more C. any more

d. only more €. some more
10 No sooner had I jumped in ( ) the bus was off.

a. that b, if c. than = d. as e. with
11 Tired ( ) I was, I went on working.

a. as b. unless Cc. nor d. before e. for
12 Sometimes, he is given to ( ) things without much thought.

a. saying b. think c. being d. tell  e. let

BH13 A: Mary, would you come here for a moment?

B: Yes. I'm ( ).
" a. leaving b. going ' " ¢. returning
d. coming e. arriving

fll4 A: What kind of fruit do you like the best?

B: ( ) my favorite fruit.
a. The apples are b. Apples are : c. An apple is
d. Apple is e. Every apple is
15 A: I’m looking for something to write my ideas ( ).

B: OK, let me get you a sheet of paper.

a. for b. with c. about d. out e. on

___3__.
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What is a historical fact? This is a crucial question into which we must
look a little closely. According to the commonsense view, there are certain
basic facts which are the same for all historians and which form the
backbone of history — the fact, for example, that the Battle of Hastings was

(7)
fought in 1066. But this view calls for two observations.

In.the first place, it is not with facts like these that the historian is
primarily concerned. It is no doubt important to know that the great battle
was fought in 1066 and not in 1065 or 1067, and that it was fought at
Hastings and not at Eastbourne or Brighton. The historian must not get
these things wrong. But when points of this kind are raised, I am
reminded of a remark by a famous scholar that ‘accuracy is a duty, not a

)
virtue’. To praise historians for their accuracy is like praising architects for

uéing well-dried timber or properly mixed concrete in their buildings. It is
a necessary condition of their work, but not their essential function. It is
precisely for matters of this kind that the historian is entitled to rely on
archaeology®, epigraphy™, chronology***, ‘and so forth. The historian is
not required to have the special skills which enable the expert to determine
the origin and period -of a fragment of pottery or marble, or to read obscure
characters. These so-called basic facts, which are the same for all

()
historians, commonly belong to the category of the raw materials of the

historian rather than of history itself.

" The second observation is that the necessity to establish these basic
facts rests not on any quality in the facts themselves, but on a decision
which was thought through by the historian. Every journalist knows today
that the most effective way to influence 6pinion is by the selection and
arrangement of the appropriate facts. It used to be said that facts speak for

themselves. This is, of course, untrue. The facts speak only ( 1 )
()

_.._4_.



(2 )C 3 ) 4 )C 5 ) 6 ):itis they who decide to which

facts to give the door, and in what order or context. Some say that a fact is
like a sack—it won’t stand up till you've put something in it. The only
reason why we are interested to know that the battle was fought at
Hastings in 1066 is that historians regérd it as a major historical event. It
is the historians who have decided for their own reasons that Caesar’s
crossing of the Rubicon River is a fact of history, whereas the crossing of the
Rubicon by millions of other people before or since interests nobody at all.
The fact that you arrived in this building half an hour ago on foot, or on a
bicycle, or in a car, is just as much a fact about the past as the fact that
Caesar crossed the Rubicon. But it will probably be ignored by historians.
One famous professor once c(ziled science ‘a selective system of cognitive

orientations to reality’. It might perhaps have been put more simply. But,
among other things, history is that. The historian is necessarily selective.
The belief in a hard core of historical facts existing objectively and
in&ependently of the ihterpretation of the historian is a big mistake, but one
which it is very hard t((; )eradicate.

*archaeology #H%

**epigraphy M CHFFE

***chronoloéy FEREFE



B11  T#EK7) the Battle of Hastings [ DWTALDOHRFICE I R ET 2 D
DE, DEDa~d0hhL—0RY, TORFEMEMIv—r Lo
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a. Historians are very concerned with the fact that it was fought in
1066.

b. Some historians claim that it was fought at Eastbourne.

¢. In fact it was a great battle fought from 1065 to 1067.

d. Historians are expected to know when and where the battle was

fought.

B2 TFH#ER) ‘accuracy is a duty, not a virtue’ ODEBRE L THRLEL 2 d D
%, DEQa~d0Hmhb—oRY, TORFEMEMIIv—I Lad v,

a. Accuracy is an essential function of historians but not their right.
b. Accuracy is required but not valuable for historians by itself.
¢ .” Accuracy is a responsibility but not every historian has to bear it.
d. Accuracy is a special skill but mest architects can acquire it
promptly.
B3  T##EK() These so-called basic facts |2 DV TARIDHEIZAE ) i b &
bD%E, DEDa~dOFPL—D0EY, ZORFEHEMIv—osL

&\,

a. They are established by historians’ special skills.
b . They vary among historians.
¢. They include the dates of historical events.

d. They belong to the category of history itself.



B4  T##) The facts speak only ( 1 )( 2 )( 3 )( 4 )
(5 )6 ) 1 )~( 6 )A2RdBUREFE, KO
a~fORPLEZNTN—DRY, EXzTHIE, ZORLTTHEMIC
=7 LaEv, 2L, BEBE-EOAERLLDET 5,

a. the ' b. calls c. historian

d. them e. when f. on

M5 THREHIAETOOL L TR ED OO, DEDa~d0Fhs
—DOES, FORWEFEHEMI~—7 Lad v,
a. The fact that historians decided which river Caesar crossed.
b. The 4f"act of how you arrived in this building half an hour ago.
~¢. The fact that millions of people are inferested in crossing the
Rubicon.

d. The fact of how Caesar crossed the Rubicon.

16 THEE) eradicate DEBRE L TR D BY 2 bD%, DX¥Da~dDFh
L—DEY, TORFEWHEMI~—7 Lzd v,
a. wipe out b. put into practice

¢ . stand still ‘ d. find an answer to




M7 AXORBILEIBLBEL2DD%E, DEDa~{OFNPL_DEV, T
DESEBEMIT—7 LE S, &5, TOOMEER UREMIC < —
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a. A view that basic facts form the backbone of history requires some

- observations.

b. Historiéns choose major historical events because people agree that ‘
they are important.

c. Historians are often influenced by journalists who gather
appropriate facts. |

d. A historical fact is established based on historians’ own decisions.

e. History is not ‘a selective system of cognitive orientations to reality’.

f. Historians are not as selective as architects.
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It’s tough to love our clothes and keep wearing them for a long time
when we are faced with the temptation of newness so regularly on offer in
the shops. But before you buy new clothes, spare'a thought for the impact
of fast fashion on the environment.

Fast fashion focuses on speed and low costs in order to deliver frequent
new collections at a price. But it is bad for the environment, as
pressure to reduqe cost and the time it takes to get a product from design to
shop floor means that environmental concerns are more likely to be
neglected.

Vibrant. colors, prints and fabric textures are features of
fashion garments, but many of these are achieved with toxic chemicals.
Textile dyeing is the second largest polluter of clean water globally, after
agriculture. It is reported that 72 toxic chémicals can reach water bodies
through textile dyeing. These chemicals will not just harm water, but the
ecosystem as a whole, putting us at risk of chemical exposure and its heaith
hazards. VRecently, some environmental organizations have started
pressuring fashion brands to take action to remove toxic chemicals from
their supply chains. |

Polyester is the most popular fabric used for fashion. But when
polyester garments are Washed in domestic washing machines, they shed
microfibers that add to the increasing levels of plastic in our oceans. These
microfibers are minute and can easﬂy pass through sewage and wastewater
treatment plants into our wateﬁays, but because they do not decay
naturally, they pose a serious threat. Small creatures such as plankton eat
the microfibers, which then make their way up the food chain to fish and

shellfish eaten by humans. ‘
The impact of toxic chemical use in agriculture for growing

..._9__.




cotton is also a serious problem. Cotton growing requires high levels of
water and pesticides to prevent crop failure. This can be problematic
particularly in devéloping countﬁes that may lack sufficient investment and
be at risk of drought. Although there is growing interest in organic cotton
in the fast fashion industry, overall use of organic cotton is less than one
percent of the world’s total annual cotton crop.

Textile waste is an unintended consequence of fast fashion, as more
people buy more clothes and don’t keep them as long as they used to‘. ‘The
international expansion of fast fashion retailers exacerbates the problem on
a global scale. Wardlfobes in developed natior(17s) are completely filled, so in
order to sell more products, retailers must tempt shoppers with constant
newness and convince them the items they already have are no longer
fashionable.

Increasing disposable income levels over recent generations mean there »

is less need to ‘make do and mend’, as it’s often cheaper and more

{
convenient to buy ( 1 )thingsthan(/”Z YO 3 )(C 4 ) 5 ).

Busy lifestyles make many people more ‘time-poor’ than previous
generations, and with the loss of sewing and mending skills over timé, there
is less motivation to repair our garments. The rise of supermarket fashion
that can be purchased alongside the weekly shop and the regular océurrencé
of seasonal sales make clothing seem E] in a way it didn’t used to be.

So, can consumers reduce the environméntal cost of fast fashion when
out shopping? Choosing an eco-frieﬁdly fabric is complex as there are both

() ,
positive and negative aspects to all fiber types. Garments which are

labeled as being made from natural fibers are not necessarily better than
synthetic* ones, as fiber choice is only one part of a complex picture.
Fibers still have to be knitted or woven, dyed, sewn and transported — all of ‘
which have different envirpnmental impacts. For example, choosing

organic fabrics may be better than choosing non-organic fabrics in terms of '



the chemicals used to grow the ﬁbers, but organic cotton still requires large |
amounts of water and the impact of dyeing it is higher than the impact of
dyeing polyester.

So what should we do? Perhaps, we can start with something simple —
(=)

*synthetic AH®D

1 M| A |~| D |CAZRLEULESESE OFDa~enrh
PoENTN—DRY, TORFEMEMI~—2 LS, 27L, &
BEE—EOAMELZbDET bo TLHBICIRER bOF—2 b,

a. expensive b. devastating c. disposable

d. appealing e. competitive

2 Fastfashion IC2WT, KXOWNBFIEIZRDEU L2 bDE, DEDa
~eDHPL—DOEY, ZORSEMEMI~—7 Lrd v,

a. Fast fashion does not deliver new items constantly iri order to save
on production costs. '

b. The environment of fast fashion retail shops has a dramatic impact
on their sales. |

¢. In order to be competitive, fast fashion companies often use organic
cotton for their products.

d. The fast fashion industry cares more about productivity than
environmental issues.

e. The loss of sewing and mending skills contributes to making fast
fashion less popular.




i3 Textile dyeing I20WVT, AXOHFICAI BLEYLLNE, DX¥Da

a.

~e DHPL—DBY, FOEFEHEMIIT—7 LaE v,

It is banned due to the pressure from environmental organizations.

. It is more harmful to clean water than agriculture.
. It is damaging the system of the global economy.
. It uses 72 toxic chemicals and vast amounts of water.

. It eventually has a negative effect on human health.

4 Polyester & cotton IZDWTC, KXONFIEIFDETN2bDE, OF

Da~eDEPL—DEY, #ORBFEHEMIT—27 LaEV,

. The production of polyester garments requires pesticides to kill

plankton in the oceans within a few minutes.

. The popularity of organic cotton is recently overtaking that of

polyester.

. Both polyester and cotton can be a sourée of environmental

problems.

. Unlike polyester, organic cotton does not have a negative impact on

the environment.

. The impact of toxic chemicals caused by growing cotton is most

serious in developed countries.

15  THE(T) exacerbates DEBRE L TRDDBYURDDE, DX¥Da~eDH

a.

c.

e.

H—DEY, TORFEMHEMIv—I LeI v,

improves on b. makes worse
takes responsibili’lcy d. works hard on

refuses to face



B16 TF#EH)it’s often cheaper and more convenienttobuy ( 1 ) things
than ( 2 )( 3 ) 4 )C 5 )»( 1 )~( 5 )ICAZ®E
bEYLERE, DEDa~eDFPLLINEN—DED, EXEERS
¥, TORFEHEMIY—7 Led v, 2721, ZFHEBEI—EOAER

HbDET A,
a. an "b. have c. repaired
d. new e. item

Bl7 F#ERY) Choosing an eco-friendly fabric is complex D & LT, AL
DABIZELRVD DT, DEDa~{ORPL_ZOREY, TORFTzE
B —27 LaEv, 2B, ZO0MEERUBEMIIY—23562 L,

a. Consumers need to consider the profit of fashion brands when they
go shopping.

b. A fabric produced in an eco-friendly way may still cause damage to
the environment when it is transported.

¢. Dyeing polyester is less harmful to the environment than dyeing
organic cotton.

d. The environmental impact should be considéred at the various
stages of garment production.

e . The label of the garment does not necessarily show the type of fiber
from which it is made.

f. Natural fibers are not necessarily better than synthetic ones. |
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. People are no longer interested in buying new clothes as they have

alreédy enough in their wardrobes. '

. The lifestyle of recent generations contributes to the increase of

textile waste.

. Fast fashion brands are now convinced that their products are no

longer fashionable.
To be eco-friendly, consumers should buy cotton products rather

than synthetic ones.

. Fashion retailers promote ‘make do and mend campaigns to

encourage people to keep their clothes longer.

. Pollution caused by textile production has worsened because of the

international expansion of fast fashion retailers.

[® |ersgbagnsot, 2E0a~endpb—280, %

R EEEMICIT—7 L s\,

. remove toxic chemicals from water an\d save fish and shellfish.
. throw away old clothes and buy more trendy fast fashion.

. stop buying synthetic products and buy only cotton garments.
. keep our clothing in use for longer and buy less new stuff.

. invest more money in developing countries and support their

fashion industries.
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Yukari Horie is managing director of an NPO she founded in 2010 that

offers consulting to companies with female workers who are wondering how

to their work styles to accommodate their life needs as mothers.

Horie’s organization is in high demand these days, as more than 60 percent

of women in Japan leave the workforce after giving birth, due to difficulties

they face in balancing life and famlly Horie also organizes discussion

groups for individual workers so they can share Work-Life Balance (WLB)

issues and find solutions.

Interviewer:

Yukari Horie:

Interviewer:

Yukari Horie:

Could you tell us a little about your company?

We are a Tokyo-based NPO that offers consulting to
companies with female workers who are in the later
of their pregnancy or who have just become moms
and need advice on how to balance their work lives with
their family lives. We advise companies on how to review
workers’ jobs and streamline them, which often results in
cuts in overtirr(lz) and improved efficiency across the
organization.

How did you become interested in helping women get back
to work?

My friend from university got a position in the marketing
division of a clothing company, which was what she really
Wanted to do. I was very happy for her, but she ended up
rejecting the offer because she didn’t feel confident about
raising a kid while working for that company. I got into a
big fight with her, but I also wondered whether I was right

to her. In Japan, many people with babies can




Interviewer:

Yukari Horie:

Interviewer:

Yukari Horie:

continue working only if they don’t mind doing lots of »
overtime. I thought that if there’s no environment for
working mothers to continue their jobs, I should be the one

to help create it.

‘How did you go about putting your idea into action?

I thought I needed some real-life experience first, so after
university I joined an employment agency, which had about

150 employees and was just about to create its human

‘resources division. But then I saw many employees

leaving the company because the work environmeqt was so -
tough, and wondered if I was dbing the right thing. That’s
when I learned of a Tokyo-based NPO that runs nurseries
for sick children. I was very inspired by the group’s
philosophy, so I decided to leave my company and join
them as a WLB consultant.

You worked for that company for about two years before
setting up your own company. Are you still in contact
with people from that company?

Yes, | ) But my goals are a little different since I
am not focused on childcare. Because of the experience I
had with my old college friend, I have always Waﬁted to
help women who dont have enough confidence to keep
working as mothers. So I focus my consulting work on
small companies, which lag behind in family-friendly
policies. I thought I should E in small companies
that have no previous experience of having female Workérs
who return to work after they give birth because, if a
company can handle their first case successfully, it’s much

easier for subsequent workers.



Interviewer:

Yukari Horie:

Interviewer:

Yukari Horie:

Interviewer:

Yukari Horie:

Interviewer:

Yukari Horie:

Does the government offer any help to small companies
that let women return to their original jobs?

That is correct. Companies with 100 or fewer employees

" are for state subsidies of up to one million yen

per employee they keep for a year after they come back
from maternity or child-care leave.

Do you think that WLB is wunattainable for some
professions?

I wouldn’f say every woman with a little baby can go back
to their original position. But I also think a lot of issues
can be solved by work shaﬁng. For exainple, two mothers
at a company s(;iit the duties of one job so that they have
more time at home. One mother works 50 percent of thé
time, while the other mother works the other 50 percent of
the time. In many parts of Europe — the Netherlands, for
example — sharing work is possible even for police officers
and teachers.

A recent survey found that a majorit& of single women
want to quit working after having a baby. Do you observe
such tendencies among women you meet?

I've seen women gradually lose their confidence and give
up és they face a series of challenges — like how they were

()
(1 )C 2 )C 3 )C 4 )to( 5 ) but couldnt

find a spot in a nursery, or how their partners would not
cooperate with parenting.

What about the social stigma attached to working mothers?
Do you think this prggents some mothers from returning to
work? '

The reality is that becoming a full-time housewife is no




longer possible for many women for financial reasons; in
some ways, being a housewife is a social status and luxury
that the av\erage woman can no longer afford. 1 think
people’s perception will change if we can present more
diverse role models for women; then, continuing to work
‘after their child is born wouldn’t be considered such a sad

thing, but it could be taken as a positive option.

i1 Yukari Horie D NPO DERFEHEL LT, 1 V2 -—DODHFILEI &
bEY R DR, DEDa~eDHPL—DRY, TORFTMEMI
=7 L&,
a. It helps companies find female workers.
b. It runs nurseries for sick children.
¢. It provides guidance to working mothers.
d. It helps single mothers find jobs.

e. It provides work-sharing programs.

P2 Yukari Horie DEACDWT, 174 Ca—0REICE )R bEDE b
0%, DEDa~eDFRL—DRY, TORFTEMEMIT—2 LAY
Vg
a. She had to do a lot of overtime work.
b. She didn’t accept a job offer she really wanted.
c. She was confident enough to be a working mother.
d. She couldn’t find a job after she graduated.
e. She is a co-founder of the NPO.



3 & A |~[ E |cAzBbENREEE, DE0a~gnh
P o ZNEN—DRY, ZOREFMEMI~—2 LA, 2EL, &
MBI —EORELDbDET D, TLBEHRICEITERDON_Z0H %,

a. platform b . criticize c. adjust d. eligible

e. stages f. frequent g. specialize

M4 TH#EENT) streamline DEKRE LTRLBY L D%, 2EDa~eDHf
Po—DEYF, TORFHEEMIT—27 Ledvy,
a. make smaller b. make larger c. make straight

d. make efficient e. make disorganized

M5 [ (1) | ICABRLED LS 0F, DEDa~e DHAL—DED,
ZORETHEMIIT—27 Lad v,
. they are still from that company.

a
b. the people were still contacted.

le]

. I was still working there.
d. they still are.
e. I still keep in touch with them.

R 6  T#ENY) work sharing IZ2WT, ¥ ELa—DREIZEI RbLBETL
bk, DEDa~eDHPpb—0EF, ZTORFEHEMI~—2 LA
S\,

a. It is useful for teachers.

b. It is done by 50 percent of mothers.

¢. It can give mothers more time at home.
d. It is not possible in the Netherlands.

e. It provides real-life experience.




M7 T theywere ( 1 )( 2 )( 3 )( 4 Yto( 5 )@
(1 )~( 5 )CAZRLEYLHEFEL, 2EDa~eDFRLLH
Th—oFY, EXZERIE, TORFEHEEMICT—7 L3, &
2L, BHEBE-EBEOAMEZLbDET 5,

a. to b. planning c. get
d. work e. Back

M8 THEN) stigma DERE LTHRDEY2DDE, DEDa~eDFPDL
—DORY, TORFHEMIT—7 LeS v,
a. a great interest b. a financial problem
c. amental illness d. a negative perception

e. a surprising experience

MO (25 Va—0ORECE) RLEDELNE, DEDa~gDFRs=D
BU, FORSEMEMIIY—2 L S0, 58, SOOI L
M~ —o35628,

a. Yukari Horie wants to make it possible for women to continue
working after they have babies. |

b. Yukari Horie had to quit her job at a clothing company after she
had a baby.

c¢. It is always possible for mothers to return to their jobs.

d. Companies receive up to one million yen for every 100 employees
they keep after maternity or child-care leave.

e. Yukari Horie thinks society’s perceptionsv of working mothers could
change in the future.v '

f. Sixty percent of mothers cannot find a job in Tokyo.

g. Yukari Horie focuses on helping big companies with family-friendly

policies.















