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(1) @ sched-ule @ chal-lenge
@ effort @ pro-ceed

{2) @ pat-tern @ en-tire
® ad-vise | @ oc-cur

(3) @ in-dustry @ vol-un-teer
® ig-no-rant @ de-mon-strate

4) @ del-i-cate @ po-ten-tial
3 per-for-mance @ oc-ca-sion

(5) @ in-di-ca-tor @ for-tu-nate-ly
(3 fas-ci-nat-ing @ dis-ad-van-tage
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(1) Iuse the internet [:l a number of reasons.
@ as @ by @ for @ in
(2) 1 wonder : I should change my travel arrangements.
@ what @ if @ that @ about
(3)  Almost a million copies of the book D s0 far.
@ has been sold @ has sold
@ have been sold @ are being sold
(4) These words made me :l slightly uncomfortable.
@ feel @ felt @ to feel @ feeling
{(8) Y try :l too much about the rankings.
@ not to thinking @ to not thinking
@ not think - @ not to think
{6) Theyre not afraid l:! mistakes and therefore speak out freely.
@ fordoing @ ofmaking @ by @ to get

—_ 2 —



(7) It took longer than : to get here.

@© I expected @ 1 was expected
@ I have expected @ T am expected
(8} He acted I__—_:I there was nothing unusual.
@ as much as @ aswell as
(3 such as @ asif
(9) This is a subject :I I have paid some attention. |
(D towhich @ inwhich @ what @ for which
g Tt is [_—_] to fly to the moon.,
(D not dream any longer | @ 1o longer a dream
| ® no a longer dream @ not longer dream
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10 Tips and Tricks to Learn Any Language

1. KNOW WHY YOURE DOING IT
If you don’t have a good reason to learn a language, { (1)
@ you should find a reason good enough to quit the position
you must study it harder than before to apply your skills

you are less likely to stay enthusiastic for a leng time

CHCHS

you will find speaking more interesting than writing

2. FIND A PARTNER
You have someone with whom you can speak, and that'’s the idea

behind learning a language.



3. TALK TO YOURSELF
When you have no one else to speak to, there’s nothing wrong with
talking to yourself. This can keep new words and phrases fresh in
your mind, and | (2} -
(@ build up your confidence for the next time you speak with
someone\
@I your communication skills will be improved by talking to each
other
@ what you need is practice, so talking to someone else would
help a lot
@ you will learn speaking more effectively than by practicing

alone

4, KEEP IT FOCUSED
If you make conversation a goal from the beginning, you are less
likely to get lost in textbooks. Talking to people will keep the

learning process important to you.

5. HAVE FUN WITH IT
Think of some fun ways to practice your new language: make a play
with a friend, draw a comic strip, write a poem, or simply talk to

whomever you can.



6. ACT LIKE A CHILD

7.

Try learning the way kids do. The key to learning as quickly as a

child may be to simply take certain childlike attituldes: for instance,

(3)

@

being innocent of others’ mistakes, not minding repeated
practice, and worrying aboﬁt future prospects o
.sleeping deeply, so that what has been learned in the daytime
will be organized in the head during sleep .

lack of self-consciousness, a desire to play in the language, and
Willingne,s-s_ to make mistakes

eagerness to learn new things, an effort to be modest in talking,

and a dislike of imitation

LEAVE YOUR COMFORT ZONE

Willingness to make mistakes means | {4) . This can be scary,

but it’s the only way to d'evelop and improve.

(D that you are likely to make mistakes that are helpful in the end
@ being ready to put yourself in potentially embarrassing -
situations .
@ trying not to put yourself in any uncomfortable environmeﬁts
@ that you will lose many things you love, including jobs and
friends |
8. LISTEN

You must learn to listen before you can speak. Every language
sounds strange the first time you hear it, but the more you expose
yourself to it the more familiar it becomes, and the easier it is to

speak it properly.
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9. WATCH PEOPLE TALK

Different languages make different. demands on your tongue, lips, and
throat. (5) . If you can’'t watch and imitate a native speaker
in person, watching for_eign—l‘anguage films and TV is a good
substitute.

(D Speaking at a native speaker’s speed is important |

©) Watching how people behave visually helps you learn the

culture
@ Pronunciation is just as much physical as it is mental

@ Learning pronunciation by taking a class is a good strategy

10. DIVE IN

Is there a proper way to go about learning? The more the better: it’s

crucial to practice your new language eirery single day.
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(1) Who you spend time with is more important than you may think.

In fact, your friendships could have a major influence on your
wealth. After researching the daily habits of rich people for five
years, Thomas C. Corley found that they avoided one type of person:

negative people. Eighty-six percent of the wealthy people in his
' @

study made a habit of associating with other success-minded

individuals. They also made an effort to limit their exposure to
@

negative people. “Long-term success is only possible when you
3

have a positive mental view,” Corley states. The importance of

replacing positive friends with negative individuals is beyond

l doubt.



(2)

Harvard Business School professor Amyl Cuddy has been studying
first impressions for more than 15 years, and has discovered
patterns when people first meet you. They quickly answer two
questions: Can T trust this person? Can I respect this person?

Experts refer to these dimensions as warmth and ability

respectively, and ideally you want to be perceived as having both.

Interestingly, Cuddy says that most people, especially in a

professional context, believe that ability is the more important

factor. Similarly, “In caveman days,” she says, “it was more

imporfant to figure out if your fellow man was going to steal all

your possessions than if he was able to make a good fire,” But in

fact warmth, or trustworthiness, is the most important factor in

how people judge you.

Theodore Roosevelt, one of the greatest American presidents, wrote
40 books and hundreds of articles, and was a keen sportsnr/tan He
developed a scheduling habit as a first-year student at Harvard:
University. He would spend no more than a quarter of the typical .'
day studying. Despite spending much less time on his classwork
than his classmates, he still achieved high grades in his classes.
He would begin every day by planning his schedule from 8:30 a.m.
to '4:30 p:m. thinking about the day's classes, daily athletic training,

and lunch OThe fragmented time that remained would be dedicated

to studylng, meaning that he had an entire evening to pursue his

many interests. This meant he spent no time chatting, and that he

spent day and night studying for his classes. These fragments he

spent studying didn’t usually add up to a large number of total

hours. But he would get the most out of them by working anly on

.schoolwork during those periods, and doing so with full

concentration.
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{1) WeD I:l D D Dtodotﬁat.

@ opportunity @ are 3 to @ have
® enough ® lucky @ the

(2) It[l D E:l I:l I:Iourrooms.'
@ that @ to @ return | @ could
® was not ® we @ until 12 p.m.

(3) IﬁnallyD D D D I:lforalongtime.
@ had - @ 1 @ found @ for
® what ® been @ looking

(4) Those students D E] D . El . D their exams.
@ have @ called ® names @ may
® been ® begin @  whose

5) Advertisers[ | [ ] [] ] 101
@ to @ spend : (@ more careful
@ are ® becoming ® about
@ where money

e OO0 @ OB OO
® to @ so that @ make
@ won't ® sure ® pack properly
@ get broken ® things
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Rita:
Melissa:
Rita:

Me_lissa:

Melisaa, this is my friend Sheena.

Oh, hi Sheena! Long time no see!

What, do you two know I______—__I already?
Yes, we went to high school together.

@ one other
.® each other
@ each and other

@ one and other

Hiroki:
Brad:
Hiroki:
Brad:

Megu and I are going to Disneyland tomorrow.
What about school?
We'll just say we were sick.

You'll never : . Someone’s sure to see you there.

D  keep up with it

@ get away with it
(3) make do with it

@ go along with it

Bill: How's Jeri‘y these days?
Cathy: DI've noidea. 1 haven’t spoken to him for months.
Bili: What? Have you had a fight or .somethjng?
Cathy: We just don’t get along together.
Bill: Oh, don’t be silly. : , he is your brother!
O  After all
(@ Finally
3 At last
@ At the end



(4)

Chris: How's Emma getting on with her exam preparation?
Jane:  She never even opens her books. She’s hopeless.
Chris: Haven’t you told her she needs to study hard?
Jane: : how often T tell her, she just won’t listen.
1) Don’t mind
@ Nothing but
@ No matter
@ Not a chance
Pat: Here, I've got a question for you.
Al OK, what is it?
Pat:  Whatdoes CPU[ |2
Ali: Oh, that’s easy. It's “central processing unit.”
@D figure out
@ stand for
@  deal with
@ bring about
Frank: - Are you logking forward to our fishing trip tomorrow?
Pete: I sure am. What's the weather forecast?
Frank: They said it’s going to be sunny.
Pete: :I .- It'll be no fun if it rains.
@O Iwishit
I expect no

I think that

® @ ®

I hope so
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Today there aré 2.6 billion smartphone subscriptions*! globally, and
growth is still continuing. By 2021, globally there will be 6.1 billion
smartphone users, some 70% of the world’s population. It is predicted that
80% of all new mobile subseriptions in the next six years 'Will be in emerging
markets*? like Asia Pacific, the Middie East, and Africa. |

Moeost mobile devices are, and will continue to be, smartphones. It took
over five years to reach the first billion smartphone subscriptions, a point
thét was passed in 2012, and less than two years to reach the second billion.
The four billion mark is expected to be reached by 2016. Table 1
summarizes the growth of smartphone subscriptions per region in the 2015-
2021.period. As you can see, in this period, smartphone subscriptions will
grow by more than 200% in | (A) |, and by a little over 100% in | (B)

We will also see increased average data use per smartphone, a.s people
continue to use more high—‘t_)emdwidth*3 services on their devices. We can
observe this in Figure 1, which compares monthly mobile data traffic®* by
application type*® for the years 2015 and 2021. Total monthly traffic is
expected to grow from 6 exabytes*® (EB) in 2015 to 51 exabytes in 2021.
Video already occupies 45% of tfafﬁc, and will rise to 656%. Interestingly,
music streaming is constantly inn second place, and although it is gaining
popularity, it is unlikely to overtake video at any time. Part of the reason
for this is that, whereas users tend to watch video online, they normally
listen to music offline. Social networking presently occupies 15%. Mobile
web browsing traffic will continue to decline relative to total traffic. Today
it occupies just 10% of traffic and will decline to 5% by 2021,

Still; we are seeing a big increase in the total traffic. A lot of this
continues to be due to heavy users, :WhO are 10% of total users but generate

55% of total data traffic. Video.is dominant among heavy users, who



typically watch about one hour of video per day, which is 20 times more

than average users.

Table 1: Smartphone subscriptions per region from 2015 to 2021 (unit: millions)

Increase
2015 | 2021 | from 2015
to 2021
Asia Pacific 2100 | 3680 1580
Middle East and Africa 350 | 1090 740 .
Latin America 300 870 270
Western Europe & 250 | 380 130
North America 200 330 130
Central and Eastern Europe 180 | 380 200
Total 3380 | 6430 3050
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Figure 1: Monthly mobile data traffic by application type
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(1 Between 6 and 7 bﬂlion

@ Approximately 9 million
3 Over 10 billion
@) Between 8 and 9 billion

(2) XEAOALBIOZEMIIL T E 2 RELMAGTDEE —DES,
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(B)

-(B)

3) 2015~2021FE O BLHAED ) LIEFRTHO LD LEE L L THY

The Middle East and Africa
Latin America

Central and Eastern Europe

"The Middle East and Africa

The Middle East and Africa
Central and Eastern Europe
Asia Pacific

The Middle East and Africa

tﬁ %) 0) 75_’ —‘Oig’\‘\o
(1) Less than 25%
@ Over 75%

(20 Between 80 and 70%
@ About half



(4} 2015~20214F TA~— b 7 # ¥ DEHOHBBARK L & Dk —D28~,
(D' The Middle East and Africa @ Asia Pacific

(3 Latin America

@ North America

(5) [ 1D 6(FIo 2281 136 H B &9 (application type) A% A %, (C)& (D)
ICH TR T HHAEDEE —DEA,

@ (€ Video
@ (C} Music ©
@ (© Video
@ (©) Music

Social networking
Web browsing
Music

Video

(6) ROFZIAIDWT, ZOWEIETEAENE LITHITD%,

D EES,

o T

{7) Mobile social networking traffic was already more than 2 EB per

month by 2015.

(1) Heavy users generate more than two thirds of all data traffic,

() Average users watch video for about 3 minutes a day.

- (9 Monthly mobile data traffic for video in 2021 will be over 30 EB.

&) Video traffic will grow by more than 10 times from 2015 to 2021.

) Mobile web browsing will increase its share of total traffic from

2015 to 2021.

(*) The number of smartphone subscriptions went over two billion in

2012.
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We make a huge number of decisions every day. While we'd like to
think our decisions are logical, in fact many are driven by feeling and
intuition*!, The abi}ity to reach a decision based on what we know and
what we eipect is a natural human characteristic.

The problem we face now is that we have too many decisions to make
every day, leading to decision fatigue — we find the act of making our own
decisions very tiring. .

* Why not allow technology to ease the task of decision-making? /The
latest smart technologies are designed to observe and learn from our
behaifior, physical performance, work productivity levels, and energy use.
This is what has been called Erq Three of Automation — when machine
intelligence becomes faster and more reliable than humans at making
decisions.

Intelligent systems use algorithms (step-by-step procedures for solving
problems) to learn patterns in our decision-making. One industry that has
grown rapidly is online matchmaking services, which introduce people
looking for a romantic relationship — just in the UK, the market is expected
to grow from $250 million to $350 million by 2019. This enormous growth
comes from the idea that finding a partner is hard, so any technology that
can help will be popular. |

Should we want to depend on an algorithm in our mbst important
human adventure? Might a future generation of people be willing to trade
- their current partner for another? Might they trust “big data” more than
their own instincts to find them someone suitable?

Computer-assisted decision-making is becoming increasingly impoﬁant,-

in our private lives and at work. A global study from



PricewaterhouseCoopers™*? found that executives currently feel comfortable
making decisions based on their instinct, but that a majority of them expect
the use of computers to influence their future decision-making.

Data can help an organization to see the “big picture” and identify
trends and patterns. However, there’s a danger that we rely too much on
data and so lose sight of the context, which can often be understood only
instinctively and through conversations.

" Many companies use data about our Web-browsing habits to make
recommendations to us, This is one example of how systems’ decisions can

reduce the opportunities we have for natural exploration. The old way of

finding a new artist, film, or author by chance is replaced by presenting
~ choices similar to those we have made in the past.

Arizona State Universify researchers Braden R. Allenby and Daniel
Sarewitz explain how these and other technologies, such as fitness trackers
and GPS, create systems that “impose certain types of behavior on our lives
about which we have little choice.” When our ability to make independent
decisions is taken away, it becomes easier for others to control us. We will
become accustomed to not making our own decisions and simply follow the
advice we are given, whether that’s directions from our GPS or meal
suggestions from our computef.

By leaving our decisions to computers in the belief that they will always
be right, we give up our freedom. We respond to the computer rather than
thinking creatively and independently. We are in danger of neglecting our
human instinct, and have already started the process of forgetting how to
make decisions by putting our trust in machines. Director of the Max
Planck Institute for Human Development, Gerd Gigerenzer, suggests our
instincts are our best tools in an uncertain world — data creates only an
iHlusion of certainty.

In a complex world with so many choices,"v{re need good intuitions and



smart shortcuts to make decisions. Even so, in the end we must accept that
uncertainty will always be part of what it is to be human. When we deny
ourselves the challenge of thinkiﬁg critically, evaluating situations and
making our own decisions, we are heading towards a future where people
will lack the ability to think for themselves, and we will have surrendered to

the machines we once built.

*! intuition | E#
*2 PricewaterhouseCoopers | # R iz Ko SFHEET

(1) Choose the most suitable title for this article.
Why people are eager to avoid making hard decisions
How new data technologies can complement our intuitions

Intelligent systems have taken away our freedom to decide

® e 8 6

We should not depend tee much on computers in our decision-

]

making

{2) What is the main characteristic of Era Three of Automation?

©

L) Machines can reach decisions better and quicker than people. -

®

The task of decision-making becomes entirely automated.
(@ Our behavior, physical performance, work productivity, and
energy use are censtantly monitored.

@ People are too tired to make fast, reliable decisions.



(3) What is the reason for the rapid growth of online matchmaking in

the UK?

() Big data is more reliable than our instincts when it comes to
choosing a partner,

@ Peopler enjoy the adventure of using an algorithm to find a
partner.

(@ Many people would like to trade theif current partner for
someone else.

@) Technology can help people in the difficult task of choosing a

suitable partner.

(4) What did the PricewaterhouseCoopers study show?

@
@

@

Fature decision-making at the company will be purely automated.
The growing amount of online data will complicate future
decision-making.

Executives do not trust their instincts when making important
decisions.

Executives believe that computers will increasingly influence

their decision-making.

(5) What is an example of the result of natural exploration?

@

@
@

Following directions from our GPS or meal suggestions from our
computer

Unexpectedly discovering interesting books in a bookstore
Finding things we like by using data on our Web-browsing habits

Making the same choices as those we have made in the past



(6) Which of the following statements is closest in meaning to the
writers’ opinion in the last paragraph of the article?
(D We can achieve greater certainty in our lives through the use of
technology.
@ Humans should not ignore their intuition when making decisions.
(3 We should be careful not to rely too much on our human instinets.
@ Intelligent systems can free us from the burden of decision-

making.



