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L. There were no [:I of the Sunday papers due to a printers’ strike.
a. publications b. volumes ¢, editions d. periodicals

2. Certain conditions were :l out in the contract.
a, put b. set c. dealt d. opened

3. To begin the meeting, let’s have an I: of the present situation.
a. overview b. overwork C. overture d. overtone

4, She decided to go to lunch when she heard the clock |:| the hour.

a. ring b. peal c. toll d. strike
5. The motorist pulted I___l to the gate at the factory.
a, over b. down c. in d. up

6. Although the policy was unpopular, the politician I:] by his decision
not to change it.
a. stayed b. stood c. kept d. held
7. 1 am telling you :l that you cannot go out and play until you've
finished your homework. '
a. once and for all b. to all intents
¢, all the ways d. in all respects

8. The school is strict about hair styles; |:| , some students hreak the

rules.
a. moreover L. otherwise
¢ . nevertheless d. notwithstanding

9. That work is needed by next week, so make sure you keep to the

L1

a. deadline b. dead stop ¢. dead end d. deadlock
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10. This is an exciting book which |:| new ground in educational

research.

a. scratches b. breaks c. reaches d. turns
11, I:l you find yourself in difficulty, please ask for help.

a. Could b. May c. Should d. Might

12, The children’s TV program was so successful that a :I series is

being made.
a. hy-product b. backup c. follow-up d. side effect
13. This project is important, so keep I:I it.
a. for b. in ' C. up d. at
14, Newly printed newspapers often give :I a strange smell.
~a. off b. away C. over d. up

15, Mary moved because she refused to I:l the noisy neighborhood.
a. take note of b. keep away from

C. put up with d. live up to
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Treasure From the Ghost Galleon
On Sunday, September 4,1622, a [leet of Spanish ships sailed from

Havana, Cuba. It was the peak of the hurricane scason, a particularly

) @. time , (1) a.
dangerots b. form to travel. But the fleet's cargo wealth
C. means i : .
d. shipment

() a. degrees
from the New World — preat B :v:?g(})lt of gold and silver — was urgently
| d. amounts
{3} a. needed ' {4} a. feared i
b shipped in Spain.  So the fleet commander b. .dec1d_ed to take the
C. spent ¢, imagined
d, mined d. denied
(5)
risk. Among the 28 vessels the galleon Santa Margarita. The
(6
wealthy passengers board took valuable personal jewely with
(7)) a. it
E' E:_m as well. The Santa Margarita was, in facl, a floating treasure
d. those
house.
(8} a. across
The ships departed E E{ﬁﬁr clear skies. By sunset, the fleet had
. d. among
(9) a

turned toward Florida on the homeward to Spain. However, the
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an

(15)

(18}

(10)} a. aware
b. prepared

fleet was not

C
d. carcless

knowing

of a powerful storm that was approaching.

thent. As

to find the lost treasuré,

By 1629, further

IFor
In

After the

a. As {(12)| a. force
b. When S oo b. injure
c. For dawn on Monday, strong winds began to ¢ strike
d. By d. blow
(13} a. grew
the day continued, the wind E lsiilt to hurricane strength. Eventually, the
d. made
(4! a. beside
. b. away . .
Santa Margarita, c. kept with seven other ships, sank along the coast
d. along
a. by
b. }Jncler the tip of Florida.
c. in
d. off
(16 a. ways
The Spanish soon made b. challenges
Cc. efforts
d. trouble
(17)| a. retake
but they could b, recover only a small amount.
C. remove
d. replace
a. requirements (9 a,
b. ap prc-)aches to find the treasure were abandoned. b.
. conflicts C.
d. attempts d,

next 342 years, the galleons and much of the |

@2

in the sands, all

a, as
b. for
c. and
d. but

Until

@20 a, fleet
b. treasure
C. crew
d. ships

(22)
forgotten. Then, in 1971, one of the

remained buried

oo g

wrecks
fleets
parts
{reasure
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(23)

was discovered. A number of treasure hunters hegan

compeling
contacting
projecting
researching

o0 o

24)| a. Tocation
b. port

C. address
d placement |

find the rest. Several ships were found. but the of the “ghaost

(25)] a. by
gaileon”, Santa Margarita, remained unknown lcj 32 4l early May 1980. A
| d. before
(26| a, coins
diver found some Ei;:b()ls of silver. When the marks on the bars were
chains
(27| a. baggage,
. . . b. cargo, .
compared with the historical records of the ; five of them
c. supplies,
d. belongings,

matched the list of what the Sanfa Margarita had carried! In the next two

(28}

years, the ship's treasure was recovered

a scattered path more

entirely,
than 4, 000 feet long on the ocean floor. always, it was the
alone,
forever,
(30 a. defeated
largest amount recovered from a b. sunken Spanish galleon in modern
¢ . unknown
d. treasured

times.

Its value was estimated to be about $20 million. But in addition to the
precioys metals and jewels, a gift of even more lasting value may have been
found. The knowledge gained by scholars of 17 century ship construction and

Hispanic culture may prove to be of more enduring value.
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Too much time in front of the television has long been linked to childhood
obesity. Now, new research suggests it's not the TV but the commercials that
are making kids fat.

In a study of more than 2, 000 children, researchers from the University of
California, Los Angeles, compared the time the Kids spent viewing television
and video. They asked caregivers to track children’s media usc during one

{7
weekday and one weekend day during 1997, then again in 2002,

The findings showed that the amount of television a child watched wasn’t
(i )1)1'edict0r of ohesity risk. Inst'eacl. the risk for heing overweight increased the
more television commercials a child was exposed to. There was no association
with television viewing and obhesity for those who watched videos or
commercial-free programming.  Although the effect was seen among all
children () , it was strongest [or children vounger than 7, according to
the report in The American Jowrnal of Public Heaith.

Because people with more education and better eating habits might also
insist their children watch videos or IPBS rather than commercial television, the

L
study’s authors controlled for a number of other factors that might influence

the [indings. The),; )looked at such variahbles as the mother’s. weight and
education level, the ihild’s starting weight and overall physical activity, time
spent eating in front of the television and even the amount of sleep children
were getting.  Even after controlling for these factors, the link between

commercials and weight gain ()

I'red Zitnmerman, the study’s lead author, said relevision commercials for
o
swoeetened coreals, junk food and fast foord chains probably had an insidious

influence over a child’s food preferences. The more television conumnercials a

child is exposcd to, o 2 J I 3 l [ ! &

Ar

[ {; | I 7 try those foods and want 1o continue eating them, which
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then increases risk for weight gain.

Although it’s long been speculated that television viewing is associated
with a lack of physical activity, that's often not the case. Young children often
stand, jump aI;d wiggle while watching television, “What's new about this
research is that it suggests there’s no evidence of a couch potato effect,” Dr.
Zimmerman said. “It’s highly suggestive that it's the effect of watching TV
commercials.”

The study wasn’t able to document how much food advertising children
were exposed to. But research shows that voung children are exposed to about
30 hours of food-related advertising annually. During Saturday cartoons,
childreﬁ see anAaverage ol one lood ad every five minutes, most of which are
for junk food, the researchers noted. “Advertisers have been clever about
building brand loyalty, making these foods seem attractive,” Dr, Zimmerman

said, “Now they grab your emotions much more powerfully than they used to0.”

fl 1 FHREBORIDEBSAZAE L TRDEIZ DR ENAL, DFD

a~eORP5—DMU, TORBEMEMIT—r LEI N,

a. LB, BAAER S IEHIZ, BATSRAETLELETAO4E
BLUE ORRIE R

b, HHAREHTIE, HELEHEAMAKL, FLEERATELELD
BTEETHRE LA,

c. MUTHNZTRECKE, FEOAEBNTHEEKI LB TNLET
FBENEN—DTOHBAE N,

d. BBHHME T, FIRLAEEEHEIT L E T A RER 5 gH A H

ETHEHICBAKL 7.
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M 3

a.

d.

B

B, TORSERERMICT-I L3N,
a.
d.

link b. forerunner C. sign

hint e . connection

W[ © |cReEunboroE0a~enmnG DRY, 0
BERERICT - LiaEn,

studying b. study ¢. to study

studied e. having studied

P4 AXOFRTEZETEMOPES 2 E0L5 b0 E L TRAL TN

(S

M. RMOBYIEDDEDECa~e DS —DFEY, FORRSEEENE
== L7a&k,
. It broadcasts popular children's cartoons on Saturdays.

a
b.

It's a video library that keeps digitally re-mastered films.

. Its programs contain no advertisements paid for by sponsors.
. It often airs programs that feature health and medicine.

. It allows parents to control what their children watch.

Bl 5 THEEH looked at OBEHIZELFTLWHOEDEFDa~ce DN s —D

b.

d.

B, TORSEREMCT—2 LisEn,

a.,

Alter witnessing the destruction of rain forests, they started looking
at its impact on global warming.

Dr. Jones, a noted biologist, looks at humans through the eves of
other creatures.

Please keep my warning in mind, or you are looking at a lawsuit.

Now that Sean is vice-president, he is looking at rescheduling the

meeting.

. Robert locks at the sports page first whenever the newspaper comes

in the morning.
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M6 2o CROEYRODEDED a~ e DI 5 —DRY, 20
LEERMEMIIT—I LT,
a. changed . remained ¢ . strengthened

d. tightened e . increased

7 THEE Fred Zimmerman 37> TWa 2 &L TRBEV DD E
DEFDa~eDHENS—DRY, FOREEREFICT-ILEIN,

a. He promotes physical activities.

b. He writes scientific novels.

c. He covers health-related articles.
d. He produces effective commercials.

e, He conducts experiments,

M8 TEsesEkoEsXERsE ]| 1 |~ 7 JeuTFon
() %Y TS, TORBEMEMICT—2 LA, 2FL, ALbD
BOEMEMDEVI &, '

a. will b. he 01“she ¢. the d. be

e, to f. more g. likely
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. Two thousand children were gathered at the University ol California,

Los Angeles to investigate their media use.
The researchers probably would see a five-year-old boy more affected

by TV advertisements than his nine-vear-old sister.

. The researchers found that there is a cerlain link betv_aeen the

mother's education level and the child's obesity.
The study showed that children who spend a lot of time in front of

television often become physically active.

. The commercials broadcast during Saturday cartoons are often those

that are related to food.

. According to PBS, children exposed o 30 hours of food-related

advertising in a year start facing the risk of obesity.
Thanks to talented advertisers, junk food companies have succeeded

in creating a health-conscious brand image.
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There’s an old saying about poverty: Give me a fish, and i'll eat for a day.
Give me a fishing rod, and I'll eat for a lifetime. Dut .these days, there’s
evidence that one of the most effective tools 1o ight global poverty may not be
a fishing rod, but a savings account. What we need is a savings revolution,
Right now, the world’s poor almost never have access to a bank account. Cash
sits around and gets spent — and, frankly, often spent badly. 7

“We used to buy a three-iter bottle of cola every dav,” recalled a 4%-vear-
old homemaker in a village in northwestern Nicaragua. The cost of $1.75
consumed a large share of the family’s budgel. Then an aid organization
arrived in the village with a new program to promote savings. 1i provided a
wooden hox with a padlock and organized savings groups of about 20 people
who meet once or twice a month, typically bringing 50 cents or $1 to deposit in
the box. Some of f]le money is lent out to start a small business, but the
greatest benefit of these programs seems to be that they provide a spur to
save. “Now we huy a hottle of cola just once a week, and we put the money in
savings,” the homemaker said. She saves about $5 a month in her own name
and another $5 a month in her son’s name and has plans to buy a computer for
him eventually.

Some people in the development field argue that microlending® has
exaggerated its merit too much, and there has been a bhit of negative reaction
to it lately — including a “no pay” movement in Nicaragua, [ don’l agree with
the criticisms of microloans, for I've seen how tiny loans can {ruly transform
people’s lives by giving them the means {o start small businesses.  Even so,
there’s evidence that the most powerful element of micrafinance™ is
microsavings, not microloans.

One of the ugly secrets of global poverty is that a good deal of suffering is
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causcd not only by low incomes but aiso by bad spewding decisions. Research
suggests that the world’'s poorest families, typically the men in those families,
spend about 20 percent of their incomes on a combination of alcchol,
cigarettes, extravagant festivals and so on.

In cne village in Nicaragua where children were having to drop out of 4
elementary school because thev couidn't afford notebooks, M. Garcia, a
midwife, estimated 1o me that if a man carned $150¢ working in the muﬁntains
as a day laborer during the coffee harvest, he might spend $50 on alcohol and
other unnecessary things and bring back $160 to support his family, One
challenge is that those men den’t have a good, secure way Lo save money, and
neither do poor people gencrally. [t just sits around, longing to be spent. It's
also vulnerable to theft, greedy family members and demands for loans from
refatives.

Many aid groups now offer savings programs in some form. For example,
in Kenya, two economisits conducted an experiment by paying the fees to open
bank accounts for peddlers®. They found that the peddiers who took up the
accounts, especially women, enjoyed remarkable gains.  Within six months,
they were investing 40 percent more in their businesses. In another form, a
Web site lets donors match a poor person’s savings to increase the incentive to
build a savings habit,

It's time for a microsavings movement. Maybe it's hard for us to believe,
considering how much hostility there is toward bankers in the developed
nations, but the world’s poor might benefit hugely from the ability to bank

their money safely.

*microlending  /NREBIE T
*microfinance EUI/2 B TIREET 2/ SE
*peddlers {THEA
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B 1 HUERHUER AR BRITH AT L7201z, Fahia T 5r Tl dfad,
a. a [ishilig rod b, an indusirial revolution

¢ . a savings account d. a wooden box with a padiock

2 HEOBEIE DL, IROREFIC S 2 MBI,
a. They caunot have access to safe water.
b. They tend to spend less than wealthy people do.
c. They sit and wait for bankers who ask them to save.

d. They pay less attention to saving.

M3 ZhZZ7IIBnT, BUEAENEDE IR T LI EDKDIREDN,
a, The program gave a safe box to everyone who reqtiested one.
. The program formed groups of people to talk about how to save
money.
~ ¢. The program lent some money out to any family in need.

d. The program stimulated groups of people to save money.

Ma Zha770. &5 EEESAOEDIIEGERITD TNDDN,
a. To consume a large share of the family budget
b. To purchase a computer for her son

. To pay back the loan her husband made

9

d. To start a small business in her village
B 5 HILeTEACLEDE —MNABHEOIADD BEFHIEBD ANSh5

BEEED B LN,

a. One third b. One {ourth ¢ . Two thirds d., Two fifths
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fl 6 BRIzZH A A2 ARFENG > TL 5B,
a. They cannot alford to save any money.

. They do not have a proper way to save,

O

They think that going shopping brings them some relief.

[

. They believe that leaving money unused invites misfortune.

B 7 4oV BY A ERODEREDLSEHON,
a. More women were able to buy more goods to sell.
b. More men started to work hard for savings.
¢. More economists helped open bank accounts for peddlers.

d. More children could go to an elementary school.

il 8 @AV H N 5 T A FRIZIT IR f&%fﬁﬁmﬁﬂi&hﬁ\
a. Men work hard only o get a low income.
b. Men spend a lot on unessential things,
c. Women work hard being exploited.

d. Women lend a lot of money throhgh microloans,

9 FHHEODBEREEGINAEOTEND,
a. Microlending has been oversold.
b. Microlending has little effect on poverty.
¢. Microfinance leads to increasegj savings,

d. Microfinance expands the poor’s loans.

10 RO & 4D INEOIEE RN,
a. Microsavings need to be encouraged among people with low incomes.
b. Microfinance influences the world economy at a fairly slow pace.
¢. DPoverly is not the fault of poor people but of bankers in developed
nations.
d. Manufacturers and investors try to take advantage of poor people.
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