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(1) ROBELETATRECEL SN,

Mr. Zuckerberg, the 26-year-old Facebook chief executive and co-founder,
may be the man of the moment in the United States and much of the rest of
the online world. But here in Japan, one of the globe’s most wired nations, few
people have heard of him. And refatively few Japanese use Facebook, the
global socialnetworking phenomenon based in Palo Alto, Califorania, that
recently added its 583 milionth member worldwide,

Facebook users in Japan number fewer than 2 million, or less than 2
percent of the country’s online population. " That is in sharp contrast to the
United States, where 60 percent of Internet users are on Facebook. So even as
Goldman Sachs invests $450 million in the company, Japan, with a large and
growing online advertising market, is a big hole in Facebook’s global fabric.

Japanese, until now, have flocked to various popular social networking
sites and game portals, like Mixi, Gree and Mobage-town. Each has more than
20 million users, and each offers its own approach to connecting people online.
One (A ) those sites have in common is crucial to Japan’s fiercely private
Internet users. The Japanese &;ites let members mask their identities, in
distinct contrast to the realname user policy on which Facebook's business
model is based. Japanese Web users, even popular bloggers, typically hide
behind pseudonyms or nicknames.

“Facebook does face a challenge in Japan,” said Shigenori Suzuki, a
Tokyo-based analyst at Nielsen. “There are powerful rivals, and theq there’s
the question of Japanese Web culture.” One key to the growth that might help
justify the $50 billion estimated value that Goldman Sachs placed on Facebook
would be fo expand its presence in Japan. The overall online advertising
market in the country had sales of $8. 5 billion in 2009.
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Mr. Zuckerberg has promised to address the Japan gap. But #t will not be
easy. To begin with, each of Japan's own social networking sites, ( B )
no longer growing at the breakneck pace of the past few years, has at least
10 times as many users as Facebook, which was introduced in Japanese in
mid-2008.

Most similar to Facebook is Mixi, started in 2004, Users post
photographs, share comments and links, and interact on community pages that
have become huge forums based on themes as diverse as recipe-sharing and
Michael Jackson, Mixi has more than 21,6 million members. Fast-growing
Gree, which overtook Mixi in 2010 with nearly 22.5 million registered users,
has expanded by providing a popular game platform for mobile phbnes that
offers free games, which users play with manga-style avatars; fancy outfits or
tools for games are available for a fee. Mobage-town, which has almost 21. 7
million users, offers a similar combination of avatars, games and accessories.
It alsc lets users earn virtual gaming money by clicking on advertisers’ Web
sites.

Now, all three sites are starting to incorporate elements of Facebook —
Iike‘aliowing third-party developers to make applications for the sites — giving
Japanese users little reason to switch. Mixi, meanwhile, has been adapting
some techniques of other popular Silicon Valley start-ups. Since late 200%, for
example, Mixi users have been able to send short, real-time messages with a
maximum of 150 characters, similar to Twitter, the popular microblogging’
service. Such additions have not kept many Japanese consumers from taking
to Twitter, which i§c catching on here at a speed Facebook may envy. A
partoership with Dig:it)al (Garage, a local Internet and mobile services company,
has greatly increased Twilter users, who numbered about 10 million in Japan in
July 2010. Unlike Facebook, Twitter does not require users to reveal their

identities.
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Facebook has stepped up efforts to tailor its services to Japan. A Japanese
version of the site, translated by volunteers, was introduced a few years
ago, but the company opened a_Tokyo office in February 2010 to customize
the site for Japan. Despite this, some users complain that Facebook's
Japaneselanguage site is still awkward to use.

People like Maiko Ueda, a Mixi devotee, see little reason to switch.
Ms. Ueda, who works in Osaka, logs into Mixi at least once a day to read other
users’ diaries, which resemble status updates on Facebook, but in longer form.
She uploads pictures of her American Shorthair cat, and sometimes writes
about her day in her own diary. However, most peopie'on Mixi do not know
her real name, nor have they seen what she looks like. In her five years on
Mixi, she has ﬁever uploaded a photo of herself. She has heard of Facebook,
but says she is suspicious of “how open it seems.” “] don’t want to give it my
real name,” Ms. Ueda said. “( D ) strangers find out who you are? Or
someone from your company?” She spoke on the condition that her Mixi user
name wotld not be revealed.

In a survey of 2, 130 Japanese mobile Web users by the Tokyo-based MMD
Laboratory, 89 percent of respondents said they were ( E ) to disclose their
real names on the Web. REO 7 z—X 7w ZRAZL, Fv b L TEHET
m%%%ﬁ%ﬁﬁﬁ%@%ﬁ%%@tﬁbf,@<®E$Aﬁ,@%f@@Aa
BOERCTRELRW T Ly v D EERENT, HHOEZERNSED
W, 12 9—Fy bOESMERIFELTLS EHMREESTWS,

Mixi has grown by letting users sign up with pseudonyms, and gives its

subscribers finetuned controls over who sees posts and other uploads. Mixi
also lets users closely monitor who has viewed their profiles with a function
known as “footprints.” In contrast, Facebook has insisted that Japanese users
adhere to its real-name policy. “Facebook values reallife connections,” states a
{G)message that pops up when a Japanese user withholds information about

his/her identity. “Please use your real name,” it reads.

— 3 — OMI{621—251)



“I think there has to be an event, a celebrity signing up for Facebook, or
something else that teaches Japanese users that ( H ) themselves online
isn’t scary and can be useful,” said Toshihiko Michibata, an ecommerce and
social media consuitant in Japan.

Japan could be an extreme case of the privacy issues that Facebook is
tackling elsewhere. Facebook introduced stronger privacy controls in May
2010 after- groups complained that it shared toc much personal data. “The
dangers of too liltle privacy may be lost in the global Facebook fad, but it's
likely to become a growing problem,” said a popular }apanese(ztilogger, who
does not reveal his real name and refuses to be photographed in public. “I'd
hate it if people on the street recognize me and I don’t know it.”

( T 3, Facebook may have a powerful force on its side: Japanese
consumers’ preference for all things new. With Mixi in its seventh year, it is
starting “to feel old,” said Mitsuyo Nakata, a Web designer. Its growth has
slowed, as well as advertising revenue and investor confidence. Profits have
failen at Mixi for three of the last four quarters, and its stock price has
slumped 70 percent since its initial public offering™ in 20086,

‘In an interview with the Nippon Television Network in November 2010,
Mr. Kodama, the Facebook manager for Japan, said he was confident that
users would start accepting Facebook's reabname policy once they discovered
the uéefulness of finding old classmates online. “The Internet in Japan has not
béen 50 closely connected with real society,” he said. “Those other community

sites can keep offering the joys of staying remote from real life.”
*initial public offering FTRBEINHE

{This fext is based on a newspaper article published on January 9, 2011.)
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D before
@ by
@ though

@ wherever
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becoming popular
improving services

making money
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@ disappointed |
@ eager
@ relieved
@ reluctant
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(D change |
@ establish
@ follow
@ violate
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behaving
devoting

identifying
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replacing
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Specialists say that {( (D ) Facebook users in the United States ( @ )
to vecreate reatlife social relationships ( @ ), many Japanese use Web
anonymity to ( @ ) themselves, free { & ) the pressures of fitting

into a conformist workplace.

TNENOEHCRLBYRELZ 1 DBVWT, XEFRRI¥RI N, 277
L, kol INOHER, BTI1ERAVWSZ &,
{while)

3 EZOABIIONT, BLEDLRES, D~@owmhs 1 DB FoRE
ARSI —2 LITE N,

(1) According to the text, which of the following is NOT mentioned as a

reason why Facebook in Japan .is less popular than in the ‘U.S.?

@ Jépanese people are afraid of disclosing their real identities on social
netv{forking sites,

@ Youﬂg Japanese think that Facebook is for English-speaking people.

@ Facebook’s Japaneselanguage site is not very user-friendly for some
peoﬁle.

@ There are already popular social networking sites like Mixi, Gree and

Mobage-town in Japan.
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(2} According to the text, which of the following is true about Japan’s social
networking site, Mixi?
(D Recently its advertising revenue has been inéreasing drastically.
@ It is expected to continue growing rapidly by atiracting more and
more users.
(3 People cannot sign up for Mixi with nicknames.

@ The number of Mixi users was smaller than that of Gree in 2010,

(3) According to the text, which of the following is true about Facebook?
(' Facebook requires people to sign up with pseudonyms.
@ On Facebook, users can share comments but they cannot post
pictures, |
@ Facebook provides free games and manga-style avatars.

@ Third-party developers can make applications designed {or Facebook,

4) Which of the following is NOT mentioned about Facebook?
@ Facebook attempts to recreate real social relationships online based
on the realname policy.
@ TFacebook opened a Japanese office in 2010,
@ Some people have complained about the privacy issues of Facebook.
_@ F acebook can expand in Japan because it shares a lot in common with

Twitter.
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Last March, the president of Harvard University, Drew Gilpin Faust,
visited Japan to find out for herself what has become of Japan's once-vibrant
contribution to Awmerican universities. The numbers of Japanese students
enrofling in Harvard have declined steadily over the past decade, and in
September 2009 that renowsned university’s first-year undergraduate intake
included just one student from Japan. '.

Faust’'s concern is not new. For several vears, educators worldwide have
been puzzling over Japan's decadelong decline in students studying overseas.
That’s not just degree-seeking students but also semester and yearlong
study-abroad numbers.

Unfortunately there is not one factor that can be blamed, or singled out.
As David H. Satterwhite, executive director of the Fulbright Japan program,
told me last autumn, there seem to be a broad range of factors that have
appeared simultaneously — from demographics to financial concerns to risk
aversion — with the combination magnifying the overall trend.

‘As a university educator in Japan for almost two decades, I also have been
concerned, especially while watching the numbers of other Asians and
Europeans studying abr_oad continue to climb steadily. [ was even left
Speechlesé last year when [ asked a bright student ( A} he was thinking of
studying abroad. The young man responded matter-of-factly, “Japan is so safe
and convenient; why would I want to leave?™ *“How aboui adventure,
excitement, meeting new people and seeing new places? 1 asked in surprise.
He just smiled and shrugged.

( B ), I can also say with confidence that reports bf the death of
Japanese internationalism have been greatly exaggerated. Yes, the overall
number of students studying abroad is down, but over the past two years |
have also come across plenty of students eager and determined to study and
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travel abroad. Many, too, are iruly excited about getting jobs in the global
marketplace.

Just the other day, one of my students was refurning from three weeks of
backpacking in Europe when she ran into two of her classmates on their way
to Jordan and Morocco. The three crossed paths in Abu Dhabi International
Airport. The student returning from Europe has already left on another trip
with three friends to Bolfivia and Peru. This kind of young woman is unusual,
but not as unusual as she once would have been.

(] ’
Two of my second-year students are doing volunteer work in India; another

voung man is backpacking through Southeast Asia; two other students are
traveling across Europe on local buses; and quite a few students are studying
English in Canada, Australia, New Zealand(D)and England. 1 can also say with
certainty that among the young people coming into my classes recently, I am
finding some of the best and most interesting students ever.

{ E ), here 'are some of the research topics that students in my
university’s seminar on the enviromment undertook this past year. A
second-year student, Hazuki-, considered three quite divergent topics over the
course of the year: inundation of Japanese freshwater ecosystems by water
hyacinth® plants; the Penan people who live in Malaysia’s Sarawak forests; and

how plants and animal species have thrived in the Cherncbyl region of Ukraine

since the 1986 nuclear accident.

At first I thought Hazuki was taking a shotgun approach to her topic
selection, but when we talked 1 realized t(ll’?at she was intrigued by points of
intersection between humans and the natural environment. /=& AW, <+
DAREE, fERICHE-STHREFEHFL TERN Kﬁg?‘i&ﬁfﬁ?&ﬁiﬁéb
CREZITOAFHDOENT, BohbDH RO LEERIFBEITB T LES

7z The water hyacinth is an invasive species in Japan that was first imported

during the Meiji era for use as an ornamental plant. Today it has spread to
canals, ponds and other water bodies, choking out plant and fish life and
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blocking water flow., Regarding the after-effects of Chernbbyl, Hazuki was
impressed by the ability of plants and animals to inhabit and thtive in an
ecosystem that has become lethal to humans. The destructive power of human
development dismayed her, but the resilience of nature, as shown in Ukraine,
left her confident about nature's chances, even as humaﬁ impact on
ecosystems increases.

S0, even though 1 don't have statistics to support my personal
observations, overaill I am quite ( H ) about young Japanese people. Japan
has never produced world travelers in the numbers that have spilled out of
Europe and Australia, but more and more of my students are heading off alone
or with friends for extended travels to China, South Korea, Southeast Asia,
India, Australia and New Zealand. Others are going even further away, to the
Middle East, Turkey, North Africa, .Europe and South America.

S0 what is getting these young people up and out of Japan? Their
influences include meeting foreign students in Japan who introduce their home
languages, cultures and schools; foreign instructors in high schools and
universities; short-term study-abroad language lprograms; and formal exchange
programs. Having just one person say, “Give it a try; you'll be fine” can make
all the difference to young people, and help them overcome any fears and

anxieties they may have.

By the way, the student who traveled through Europe and is now off to
Bolivia and -Perﬁ)wiil graduate- in March and join a small IT venture firm,
which she calls her next adventure. So what set her on a global path? Tt was
-'a teacher who said: “Go, study abroad; youll be fine.” A year later she went

to the United Stales, where a yvear of study changed her life.
*water hyacinth FF1 74+ EFT AU HEEOHEY)

(This text is based on a newspaper article published on February 27, 2011.)
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@ In addition
@ Likewise
@ Nevertheless
@ Therefore

(3) THERC not as unusual as she once would hav;e been AR T ERRIZE D

IS QRO End,

1o other woman would be so unusual as that student
that student would have been usual in the past

that kind of woman used to be usual in the past

® 6 o e

that kind of WOIRAR Was even more unusual in the past

@) FEHD quite a few DEHICEHIT NS DIKD ENDH.
a good number of
almost no

not enough

® &0 e

only a few
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As a result
For example

However

& v e e

In contrast

6
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a careful approach

a deadly approach

& & e

a positive approach

®

a random approach
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confused
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The Penan people, for example, have ( a ) with nature for ( b ),
{ ¢ ) tolose their forests, their homes and their culture because of other

humans ( d ) have come to cuf down the forests { e ) timber.

ENENOEMICTASEYREE 1 DFOBEY, TOBEEMERIC v~
LI EN,

@ according & coexisted @ combined @ families
® for © generations @ off only
@ they @ who

3 "F# () the student who traveled through Europe @ % 4 O 7 Ejla)~(e)%
RRFNCHERNEZ S EROERBTEL WS, D~@0dns 1 DBRL, 20%
BERMERC T~ LIz 3,

{@ Running into her classmates in Abu Dhabi International Airport
{

Studﬁring in the United States

=)

C) Traveling in Bolivia and Peru

(
(

(o)

) Traveling through Europe

(€} Working for a small IT venture firm
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(1) According to the text, which of the following is NOT true?

(D In September 2009, only -one first-year undergraduate Japanese
student entered Harvard University.

& The number of Japanese students studying at Harvard has not
increased during the past 10 vears.

@ The fiumber of Japanese students who study abroad for a semester
has been increasing. '

@ There used to be many Japanese students who studied at American

universities.

{2) Which of the following is NOT mentioned as one of the reasons for the
declining number of Japanese students studying abroad? .
(D avoidance of risk
@ financial burden
@ language barrier

@ satisfaction with living in Japan

(3) What is the common theme underlying Hazuki's research topics?
human impact on the natural environment
impact of natural disasters on humans

~ relations between developed and developing countries

&80 e

1o common theme
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{4 Which of the following is mentioned as one of the reasons why the

author thinks reports of the death of Japanese internationalism have been

greatly exaggerated?

(D Some statistics prove that the number of Japanese students studying
abroad has been increasing.

@ The author personally knows many students who actively study and

' travel abroad.

€y ’The decline in the number of Japanese students is happening only in
-the United States, not worldwide.

@ The numbers of Asian and European students studying abroad have

also been falling.

— 16 — MY (021—264)



() HUFoZEMANSBLED LS DED~DOFENS 1 DB, FOREER
LRI LRadn,

(1} We have to take ( ) of public opinion when we make a decision
about our future energy policy.
D .account
® cost
@ most
@ out

{(2) It is important to be consistent. You should ( ) to your conviction,
no matter what other people may say.
(D attach
@ belong
@ get
@ stick

(3) Since we are { ) guests this afierncon, why don’t you get some
snacks for tea?

excepling

expecting

hoping

& W e e

waiting

4} Could you ( } on for a minute? I'll be right with you after taking this
call.

O delay

& hold

@ put

@ rely
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(&) It is useless to ask them for help. To ( } up, they have no influence
at all.

bring

fevel

Sum

® w o e

turn

(6) Why don’t you date Miguel? He is very smart, to say the { ).
best

least

most

worst

&0 6 o

(7Y You look stressed! You'd better go to a gym and exercise ( )in a
while. |
@ any
@ once
@ some

@ twice

(8) Don't underestimate the complexity of this task. It is going to be ( )
but easy.
D anything
@ everything
@ nothing
@ something
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{9) Nagatomi did very well last season. He has a reputation ( } to none
in Europe.

first

none

second

third

® 068 g

{0} Please dress ( ) next Friday as it is going to be a casua? party
among Iriends. ‘ |
@O away
@ down
@ out
@ up
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The following is a conversation between two friends.

(1) Suzie: Ernesto, do you happen to have time right now?
Ernesto:  VYes, ( ).
@ 1 am really busy
@ 1 have a clock in my bag
@ 1 have 10 minutes
@ it's almost 4:30
(2} Suzie: Can vou think of a good topic for my final report in our history
class?

Ernesto:  Maybe you should ask Professor Olson. She’s very helpful and

® e Qe

she can ( ) you.
advise
hint
recommend

suggest

(3) Ernesto: 1 have to start writing my report, as well. Right now, though,

I'm really worried about tomorrow's tennis match. My

opponent is tough.

Suzie: ( )’s important is that you try vour best.

® 6 0

How
It
That
What
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4} Suzie: I hope the tennis match goes well. Anyway, I'd better g0 and
do my assignment. Oh no, I forgot my [ibrary card! Can 1
borrow yours?

Ernesto:  Sorry, I can't. ( ).
@ You need to complain in the library
@ You need to return me the card tomorrow
@ You need to revise vour card

@ You need to talk to the librarian

The following is a conversation between two friends.

5) William:  Are you OK, Raul?

Raul: Something’s wrong with my mobile phone. Whenever 1 try
calling, the battery ( ).
D cuts
@ dies
@ is busy

@ shats out

6 William: That sounds like a problem. You should get a new phone.

Raul: I know. But right now, I need to call my company in Nairobi.
Can I use your phone for a { )?

@ moment

@ something

@ sometimes

@ timely
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(7) Wiliam: Sorry, but I can’t help vou.

Raul: Are you serious?

William: Yes, I'm serious. I have a ( ) of not lending my phone

S 0o e

for overseas calls.
policing
rule
term

theme

The following is part of a public leciure by a scholar of

East Asian politics.

{8} Japan recently disagreed ( } France’s new policy on East Asia.

& eoe

against
by
for

with

9 To ( ) my talk, let me summarize Japan’s current views on EU

policy.

conclude
increase
give up

polish

() Thank you for listening. T'll now take any guestions or comments that you

might ( ).

® e

have
need
think
want
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Marie (M) is a journalist working for a Hong Kong fashion magazine. She is

visiting Tokyo to write an article about people involved in the fashion business in

Japan. She is interviewing Patricia (P), who is a fashion trend spotter in Tokyo.

M:

P

Can you tell me about the kind of work vou do?

: Well, my job is identifying fashion trends in Tokyo. Since there are many

different styles, I only look for new styles among young people, from 15 to
i8 years old. (A) ' as they experiment with fashion. Because of
their part-time jobs, they have extra money to spend and they love
shopping. 1 write about their trends on my blog and, of course, take lots

of photos.

: So can you explain to our readers B 2

. Believe me, Tokyo is a major center for street fashion. The things young

Japanese buy ofter become a trend in New York or Los Angeles.

: (®) that have been adopted in the U.S.?

' Sure. Japanese cell phone accessories are all the rage among young people

in the U.S. Another Japanese trend that has taken off in the States is

wearing glasses with no lenses. It’s cheap and fun.

: These trends are also populaf in Hong Kong. So where do you think are

the best places in Tokyo to see the latest trends?

: Since 1 concentrate on voung people’s fashion, Harajuku is the place to go.

Ginza is popular with older, more conservative people, especially women in
their late twenties and early thirties. () . The group I'm interested
in has considerably less money, but they love buying fashionable clothes

and accessories,
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! What’s a typical working day for you?

{E} I always go to Harajuku and observe what people are wearing.
1 also study window displays and visit a lot of shops. Whe—rever.l can, |
take photos, In addition, I watch popular TV programs, read fashion
magazines and go to clubs. I have to be creative and use many different
ways to find out about new styles. I enter my notes daily on my computer
and then (F) . I've found that trend spotting is a combination of
observation and intuition.
*You really work hard! Are there any trends in Tokyo that you think
wouldn’t transfer to the States?
:I've seen some very fashion-conscious men wearing skirts, &) .
T've also noticed some cute women wearing children’s pajama tdps. 1 don't
{feel this will become mainstream, either.
: I think you're right. Now, can you tell me H) ?
D Well, T studied fashion design at college in Toronto. I also took courses in
fashion history and the psychology of color. T've always wanted to work
as a trend spotter in the States, as the fashion industry is much bigger
there than in Canada and there are more opportunities. - (D and
I knew I could never get a job straight out of college because I had no
experience.
: That must have been tough. What did you do?
: Luckily for me, one of my formef classfnafes 'waslliving in Tokyo and she
suggested ! come and work for a while in Japan. So I came to Tokyo and
began working as a freelance trend spotter. It was a struggle to begin
with since T was unknown. No one was interested in using my photos and
I couldn’t get anything published. However, Uy .
: That's great! So will you stay in Tokyo?
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* No, T don’t think so. I've been in Tokyo for five vears now and I'm ready

to move to the States. I have experience and know some people in the

fashion business. It won't be easy getting a job, but Pm-going to try.

D You'll make 1i Good luck!

* %k * * * b b
to get inspired
yei the fashion world is very competitive
how you learned Japanese
I think that age group is especially adventurous
why you are looking for trends in Tokyo
how you became a fashion trend spotter
why Harajuku is so popular
they like quality and so enjoy spending money on luxury brands
hut making predictions is easy because of color changes
've slowly established my reputation through my blog
I updéte my blog and post my photos
do you have any examples of Japanese fashion trends
vet the Tokyo trends are limited

but 1 don’t think that trend will take off in the States
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