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(13 I necd to hand in the essay tomorrow morning.

1 prepare 2 finish 3 complete 4 submit

(20 Any reasonable person would have done exactly as you did.
1 sensitive 2 sensible 3 sensational 4 senseless

{31 The TV news report discloses that human error was to blame for the ship
accident.

1 reveals 2 conceives 3 expects 4 hides

{4} The young woman contended that the minister’s thinking was wrong on sotue
important points.

1 predicted 2 reported 3 excited 4 insisted

(5) The data provide compelling evidence that the climate is changing.

1 unrcliable 2 conflicting 3 convincing 4 abundant
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Our school trip was ( ) off because of bad weather.

1 stopped 2 called 3 canceled 4 taken
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Whenever he drives, we end up ( ) the wrong way.

1 to take 2 take 3 taking 4 ook

& FIH FLrobEEELZOLD T,
I'm going to send the package first { 1 in the morning.

1 place 2 prize 3 matter 4 thing

@ FirsilceE, HETRLES Fov,
We then { - ) our way on foot down a steep hill.

I did 2  gave 3 made 4 ran

0 IO >WTHA LMLl T, O 2F LT RLN -7,
As he made no ( ) to our quarrel, I assumed he had forgiven me.

i reference 2 attempt 3 suggestion 4 touch

0 BT &z Hh0 iy,
| } my success in life to him,

1 borrow 2  owe 3 lend 4  blame

() > TCoEeARZ i, 2OBERLTOFROTHEIFRESTL £ -7,
( ) to my surprise, the man stopped talking and ran away from us.

1 Very 2 Best 3 Great 4  Much

13 HFEREolsicTic ks HmErd-7,
The heavy snow did a lot of ( ) to the houses last year.

1 wrong 2  ruins 3 damage 4 wounds
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We have wasted too much money, {o say ( } of time, haven't we?

1 nething 7 anything 3 regardless 4 not

15 Fofosuikid, A Sdepslc R T e L7559,
‘The recenl weather will have a had. effect ( _ Y agricultural
production.

1 1o 2 for 3 into 1 on
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15 I am sorry I didn’t mention it earlier.
I } have moentioned it earlier.

1 ought 2 should 3 may 4 must

(7 It is getting more difficult for many people to own a house in this city.
Owning a house is becoming out of ( ) for many people in this city.

1 reach 2  payment 3 budget 4 hank

(1% As he was poor, he could not afford the tuition.
Poverty ( ) him from paying the tuifion.

1 left 2 made 3 tock 4 prevented

(1% DPeople in that area are always concerned that there will be a big earthquake

in the future.

People in that area are always anxious ( ) a big earthquake in the
future,
1 1o Z on 3 about 4 from



Q  You do not really need much acting ahility to appear in this film.
This is the sort of film that doesn’t really (

} much acting ahility.
1 lgok for 2 allow 3 reguire 4 urge
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Its {1 Tom 2 when 3 of 4 silly 5 hisjeb € to gquit) he
needs money.,
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Weare (1 you 2 that 3 are ot

4 any progress
6 aware} at all

5 making
23 RFNIHTEL L) CRELFLLEND S,
We need to create (1 can

2 a 3 compantes 4 climate 5 which
6 in) succeed.
@ BUFE, FohBEerEEAOMETH DL XL,
The government stressed that plenty (1 funding 2 to 3 the key
4 of 5 recovery 6 was).
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What (1 that 2 me 3 we 4 worries 6

5 s 6 are)
increasingly distracted hecause of cell phones,
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A friend of mine is visiting us from London next Sunday.

Whe's visiting you?

Oh, Bill ig, but he is staying with us only for three days.

And vou are going to show him something typically Japanese, aren’t you?
Yes, of course. 1 am thinking of taking him to some famous temples in

Kyoto I3

1 because he prefers sport Lo culture
2 becanse he is very interested in Japanese culture
3 because he has no interest in Japanese history

4  Tecause he is indifferent Lo Japanese cullure

Dor’t vou just love this warm weather, Jack?

To be frank with you, no. ( )

What do you mean by that?

Well, il shouldn’t be s¢ hol as this in February! We should be wearing

down jackets, not T-shirts. This is probably because of clitnate change,fyou

know.

1 It scares me & loi!
2 I couldn't agree more.
3 I'm afrald I can

4 You can say that again.
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Jack, 1 was thinking of going for a meal somewhere after work.
Oh, were vow?

Yes, would vou like to come with me?

Yes, T'm free tonight.

If you don’t mind, we'll split the cost. ( )

: That's all right by me. Sce you later, thon.

——t

Let me treaf vou.
This 15 on me.

Would you pay for the meal?

LS L B

My budget won't cover hoth of us!

Professor, F'd like to talk to vou about my exam results.

Certainly. What do yvou want to know?

Well, T am worried that T did poorly on your last exam.

Well, vou didn't fail but ( }. especially if vou study harder and

don't miss classes.

1 1 know you need to study more
72 regular attendance is necessary
3 I know you could do better next time

4 you had the best grade in the clase
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{lelio, can | speak to Mr. Suzuki?

This is Suzuki speaking. How can | help you?

Oh, good morning, This is John Smith of the Metro Company calling.
Ah, ves, I was hoping to hear from youl

You had an excellent interview with us last weels and we are (

in our company.

B:

That's wonderful. I will consider it an honor to join your company.

making a lot of profit
unthappy with the idea of giving you a job offer
sad to say that we cannot give yvou a position

pleased to be able to offer you a position
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Go in to any convenience sLorebr supermarket in Japan and yf_)-u are likely
to find a wide selection of hrightly packaged nutritional drinks and supplements
that are supposed fo help vou train longer and recover quicker. These items,
which previously targeted niche markets such as gyms and health ShODS,. NowW
appeal to a much wider public, including hoth very serious and more casual sports
enthusiasts.

Yet as competition between products grows, 0 does doubt over their

{1f
effectiveness. According to a joint investigation in Europe by the BBCs TV

orogram, Panoramea, and the British Medical Jowrnal last vear. there was a
“striking lack of evi(h%nce,’;é to back up claims made by many of the makers of
these products. So how do we know what brands to trust?

The truth is that it is very difficult. For ordinary members of the public, it
is virtually impoassible to measure the effectiveness of nutritional productshl‘iﬂ}g_t

we need is scientific data that show the impact these items have on our bodies and

help us decide for curselves which to pick up from the shelf. That is what
companies like a Japanese giant food manufacturer, the first company to conduct
extensive research into amino acids, have been trying to provide.

“l think it is our scientific background and knowledgs that gives us a big
advantage over our rivals,” says a spokeswoman of the food company; when we
meet in Tokyo. “We have more than 1,000 scientists constantly developing and
helping to improve owr products. Two of our most well-known iterns, Amino
VITAL PRO 3600, which mixes 12 amino acids together, and Amino VITAL PRO
4008, which blends nine, both required years of study and testing ( A )
they could be soid. I don’t think other companies are going Lo those lengths.”

The items mentioned above are said to give athletes sustained muscle energy
while also acceleraling recovery. This sounds Hike a great slogan to put on their
labels, but the problem is that here in Japan the law prohihits food companies

from doing so, or actively promoling the advertised health benefits of their

— 8 —



products. It is in complete ( b ) to places like the US and the UK, where
a well-known brand like Lucozade can market itself as an isotonic performance
fuel that “will take you faster, stronger for longer.”

In this country, for non-pharmaceutical® companies, the messages — or
claims ~ products hold mwst be subtle, meaning there is a somewhat clouded
picture for coensumoers,

Another isstte is that many sports-type drinks look and taste very
{ c ). If youremoved the labels of Pocari Sweat, 'Aquarius or Kirin Loves
Sports, for example, vou might have a pretty tough lime recuognizing lhe
difference between the three. Even the labels look pretty much the same.l Adding
{lavors like orange or grapefruit is an option for brands trying to make an
impression. Howcever, according to the spokeswoman, such flavors are not
popular in sports drinks, and that is why so many tend to seleck.something simple. .

Standing out from the crowd is therefore not easy, and that is why celebrity

(27 .
advertisements have become =o important. It is one of the reasons Gatorade

dominated the market in the US —in order to play like your NFL hero, you should
drink Gatorade like him. Back here in Japan, Amino Vital has attached itself to
the country’s biggest sports stars, with names such as soccer star,;Keisuke Honda,
and the country’s best tennis plaver, Kei Nishikori, associated with the brand. '

In 2012 the Jzpanese food company struck an agreement with the Japan
Olympic Committee, guaranteeing that only members of the Japanese team at the
London Olympics would be permitted to use Amino VITAL PRO 4000, though the
spolceswoman points out that “athletes from other nations requested Amino
VITAL PRO 36007

These are clearly items trusted by sporting professionals, people who require
peak performance over sustained periods. That is all well and good, but what
about those of us who go lor the oceasional jog .01' just take part in some light
activities at the weekend? Do we really henefit from taking these supplements?
The spokeswoman believes that we do, even if we don't notice it.

{3}

—9—



“These items are having a positive effect,” she iells us, “However, it i3
gifficult for members of the general public who don't train so much to fully
appreciate those efiects. Top athletes, on the other hand, worle on their muscles
everyday. ‘tThey are more sensitive to { d ) that take place in their
hodies and they therefore have a greater understanding of how these products
work.”

No doubl the debate concerning the ellecliveness of spurls drinks and
supplements will continue. There are companies out there providing useful
scientific data; while others appear to be somewhat lacking in the area. Yet even

[4)
wilhh all of these uncertainties, consuner demand appears to be growing, even if

many of us don’t fully understand the impact on our bodies.

*non-pharmaceutical | B3 H LS W
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B0 TFRREL
1 so that doubt grows over their effectiveness
2 the competition doubts their effectiveness, too
3  and so competition causes doubt over their effectiveness

4 doubt also grows over (heir effectiveness

B2 FHREE)
1 To stand on the heads of a lot of peopie
2 To be different from other products
3 To go away from other people

4 To he successful by selling products to Tots of people
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1 we benefit

2 we take part

3 we notice it

4 we take these supplements

B T

4
!

B4}

2 other people seem to lack useful seientific data

a

3 other companies don't seem to provide useful scientific data

other companies appear to provide lacking useful scientific data

4 other people appeér in the place to provide useful scientific data
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{ I ] China reached the point at which its urban population exceeded that in
rural areas in 2010, This represented 4 milestone in what has been a remarkable
period of sustained urban population growth. Economic opportunities in the
counlry’s cilies, started by reforms introduced after 1980, attracted vast numbers
of workers from the countryside. Rapid growth in agricultural productivity
promoted the transition by providing the means to support a bigger urban
population. China’'s urban population stood at 670 mitlion in 2010, compared with
legs than 140 million in 14980,
[II| The appearance of a majority urben population has gccurred at an
astonishing speed. China’s urbanizalion rate stood at just 14% in 1980, when it
began the process of economic “reform and opening.” It took th¢ S more than
60 years to complete a similar transition, while Western Europe s estimaled Lo
have done so in 1931 some 100 years alter its urban population represented
+ around 20% of the total.
L] Meanwhile, a number of other developing countries have struggled to keep
pece. India had g higher urbanization rate than China in 1980, according to the
World Bank. However, by 2010, the rate had risen to just 31%. Sub-Szharan
African countries had an average urbanization rate of 23% in 1930, but 30 vears
later this had grown to only 36%,. China's urban population grew at its most rapid
kra‘tc in 1981-89, when it increased by an average of 8.3% a vear, as economic
reforms motivaied workers to pursue opportunities in cities and towns, The pace
of average annual expansion subsequently fell, o £.8% in the 1990s and to 3.6%
in 2000-04. While the urban population has grown, the number of people living in
the countryside has been in absofute decline since 1987. China’s rural population
fell in number by an annual average of 0.5% in the 19905 and 1.6% in 2000-0%.
LIV] Hawever, the country still has a long way to ga to catch up with developed

economies.  In 2010, the average urbapization rate across OECD econonies



was just below 80%. At the top end of the global urbanization league le,

unsurprisingly, a mumber of small countries and city states. They are followed hy

countries like Japan (with an urbanization rate of 91%), Australia (89%), France

{85%) and the US (82%])}. High levels of urbanization are not just a rich-country

characteristic. A number of Latin American socictics are highly urbanized: more

than 80% of the population in Argentina, Brazil, Uruguay and Venezuela lived in

. urban areas in 2010,

‘ L V] The Fconomist Intelligence Unit expects China’s march toward becoming
an urbanized society to continue in the coming decades. We forecast that the
country’s urbanization rate will increase to 61% by 2020, Ten vears later it is
expected to reach 67%. In ahsolute terms, the urhan population will near 940
million by 2030, while the munber of people living in the countryside will fall to
around 450 million. In the coming decade, China will be a recognizably urban
country, in which major citics arc complementod hy a network of smaller citics
with populations of one million or more.

IVIT  Much of the projected growth in the urban population will reflect recent
migration patterns. People who moved from the countryside over the past thirty
yvears have set down roots in cities, Their children will likely choose to bring up
their own families in the same environment. The increase in migration since 1980
has created a dynamic that v;zi].] sustain urban population growth in the peried up
to 2030 |

[VI] Policy reforms will also have an impact. The authorities have said that
they will begiv to remove the distinction maintained between holders of whban
and rural household registration | Chitkow™) certificates in the period up to 2020,

Although the reform is unlikely to apply in the largest cities, it is meant to help
promote migratinn to small- and medium-sized cities. The hutkou system has been
an obstacle to urban migration by tying a person’s welfare rights to where their
household is registered.

Wl China’s cities will also continue to attract new workers from the



countryside, tempted by prospects of a better job and the opportunity to live a
modern, urnan lifestyle. The drawing power of Chinag’s eastern megacities will
remain strong, but less prominent wrban centers may have to compete with each
other to attract people, as they seek to boost their economies and improve their
finances. Competition could take the form of offering betier lifestyles, such as
through enacting progressive social welfare.

[[X] However, migration will take place on a smaller scale than in the past,
(AS

given thai much of the working-age population has already moved to cities.

Rural China now consists of the young and the old. Population increases from
migration will therefore come less from working-age rural residents and
increasingly from those unahle to participate in the lahor force, like elderly rural
residentz. Even though Zzkou reform will not boost the country’s labor force by
much, it will have a positive impact on consumption: workers without Aukou
living in major cities currently save too much for healtheare and their childron’s
education.

X1 The impressive scale of China’s urban population by 2030 hides a marked
gslowdown in its growth. Further declines in the national birth rate, which,
according to UN data, fall from 2.5 children per female in 1990 to 1.7 in 2010, will
limit the scope for faster urban population growth. Controversial family-planning
policies have played a significant role in reducing the number of children a
woman bears in her lifetime, but the overall rise in the country’s development
standards has played its part as well. According to our forecasts, urban
population growth will average 2.5% a year in 2010-19. It will slow further, to
1.2%, in the following decade.

[XI] The country’s forecast urbanization ratio of 67% in 2020 still falls short of
current OECD levels. Il may nol Le until 2080 that China approaches an
urbanization rate of 8%. However, we expect the country’s total population to
enter a gradual decline after peaking at 1.39 biliion in 2029 as & result of the

country’s unfavorabie age structure. At some poinl in the 20403, China’s urban

— 14—



population is also Hkely to start to fall in absolute terms. Countries with younger
populations, such as India and Nigeria, will instead drive the world’s wban
population higher in (he period after 2030, Companies making long-lerm
investments in China should ensure that their strategics are flexible enough to

manage a changing age structure.

*hakow | A A FTEDICH R T S HIME

@ R IRSFLBHBEITOAFTIHLLTL > Lulla dnd 1 ~ 4 s

¢

LB, FOEFTEV—7 LA S0,

1 The recent growth of China’s urban population kas been muck slower than
that of Western Europe in the past.

2 In China the number of people living in cities is more than the population
living i the countryside.

3 1In 1930, about 20% of the population of Wastern Europe lived in cities.

4  The recent growth rate of China's urban population has been the same as

that experienced by the U3 in the past.

@ FHIEFRP CBIVERZ TORECHLILTL 20 0@ia oz 1l ~4 @il
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1 In 2010, the vrbanizailon rate of India was higher than that of Sub-Saharan
Adfrican countries.
2 Thanks fo population growth, Ching’s urban population is now about the
fifth largest n the world.
3 The urban population of China increased at its fastest rate in the 1980s.
4 Only Asfan and Latin American couutyies have more people living in cities

than in the countryside.
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I The numnber of people living in the countryside in China will come close to
640 million by 2630

2 In China, the children whose parents moved from cities will bring up their
own families in the same environment.

3 The Chinese government intends to slow the growth of the urban

population.

4  The Awkon svystem has restricted people’s migration by binding their

welfare rights to their registered household,

Wy BEVRES SFIXBEELI CONFTCBL L TL - L T 0E 1~ 40%

LE—DMIF, ToETET—7 L3,

1 Fewer people in China will be attracted to the cities hy the prospect of
berter jobs and the urban lifestvle.

2 In the futare, there will be a large increase in the number of workers
moving {rom the countryside to the cities in China.

3  In China, it is lkely that fewer peeple of working age will move to the
cities in the future.

4 Changes in the fukon system will not have a positive impact on the

£conomy.



Gf EXRED» LEXIBEE TANSECEL LTh» L L bod 1 ~ 4 DO

LML, FOHTEY—T7 L s

1 China's population growth will stop well before the end of the twenty-first
century.

2 Family-plananing policies in China have centributed fo an increase in the
population of the countryside.

3 Throughout the twenty-first century, the dechining birth rate in China will
ercourage faster urban population growth.

4 During the {weniy-first century, China’s urban population will continue to

grow faster than that of any other country.
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