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Today it is the business capital of India; but at one time it was a group of '
seven islands on which fishing communities lived. One of the islands had a temple
of the goddess Mumba, from which the city gets its nafne of Mumbai. Ydu can
étill see that temple, though very few tourists do: it is approached through streets
too narrow for large coaches.

In 1534, the islands were taken over by the Portuguese. They called Mumbai

‘Bombay,” which sounds like two Portuguese words meaning ‘good bay.l’ But

there were few other changes until a Portuguese princess married the king of
England in 1661. The islands were now ruled by the British, who joined them
togethér and to the mainland between 1782 and 1845. .

The first railway in Asia started from here in 1853. It became a port for

steam ships; and, with the opening of the Suez Canal in 1869, was at the end of a

direct route through the Mediterranean to Britain. Meanwhile, the Civil War
{1861-65) in the United States interrupted exports from that country, and
Bombaj became the most important cotton market in the world.

After India’s ‘in'dependence from Britain, Bomb’ajz’s prosperity cbntinued.
Today its port handles 55% to 60% of India’s container cargo. It is the center for |
the country’s financial Serviées and the world’s largest film industry. This is
known as ‘Bollywood,” a word Which combines ‘Bombay’ (though the city went
hack to it_s old name in 1995) and ‘Hollywood.

With alt this activity, yoil might think that Mumbai-is a very impersonal
place. Yes, it has high-rise buildings, heavy traffic and crowded trains, just like
Tokyo. But in another way, it has the feel of a villag_e. No matter how far you
travel to your office, you can sit down to a lunch from home. This might sound
like the Japanese bents; but with the bentd, you carry it yvourself. ‘The Indian

custom is to get someone else to carry it.
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This custom started under British rule, Many of the British people who lived
in India did not like Indian food. And they usually had servants, who would carry
British food to them at lunch hour. This led to the idea of a service of the same
kind for peoplé who did not have servants. Indian food is very spicy, which is why
British people did not like it.

’ Each Indian family uses its own blend of spices, which is why Indian‘people
' er to have food from. their own homes. This home-cooked food is put into a
metai Abox called a dabba, and is collected from the home by a box carrier, or
dabbawala, usually on 2 bicycle. The hinchboxes are marked with a color or
symbol which shows where théy are to be delivered. They are brought to a center
where tﬁey are sorted according to the marks, then taken to the nearest station,
where they are put on the proper train. At the othér end, they are picked up,
sorted at another center, and deiivered to the office by another debbawale on
another bicycle. After Iunch, the boxes are sent back home by the same system.

The reason the marking system uses colors or symbols, and not Ietters,I ﬁs that
most of the dubbawalas cannot read or write. Yet they have been invi-ted-to lecture
in business schools: the Forbes business magazine found that they make less than
one mistake in six million deliveries. Between 175,000 and 200,000 Iunchboﬁces are
carried every day by 4,500 to 5,000 dadbawaias, each of whom is a pért»owner of
the business. They have no complex management, no high technology, and they
know and are known by the people in their area. That is the reasén Mumbai is
like a village as well as a big city: this business is simple, personal, and on a

human scale.



1. Mumbai
(&) had a temple of the goddess Mumba which tourists were not allowed to
visit.
B} is called after a temple not usually seen by tourists.
() was designed as the business capital of India{.

() is a group of small islands inhabited by fishing comimunities.

2. The islands
(A were changed by a Portuguese princess who married a king of England:
(B) were joined together and to the maxnland by the Portuguese.
(© had their name changed from ‘Mumbai’ to ‘Bombay’ by the Portuguese

(D) became British when the British took over Portugal.

3. Bombay became the most important cotton market in the world because of
@ a rival’si problems,
® stéam ships and the Suez Canal.
(© the first railway in Asia.

D) its position at the end of a direct route to Europe.

4, Mumbali today enjoys prosperity
(8) in such areas as trade, finance and film.

7 {B) because ‘Bo}lywcod’ is the largest film industry in the world.
(© though the city went back to its 0ld name in 1996.

O because India became independent of Britain.



5. Life in Mumbai '
() is iust like life in a village anywhere in the world.
®) is just like life in any large city anywhere in the world.
© combiﬁes the experience of the city and the village.

O includes a tradition just like the bents.

6. The Mumbai lunchtime service
&) is for péopie who do not like Indian food.
(8 is for people who de not like British food.
(© started as one thing, and ended as something else.

D) depends on whether you have servants or not.

7. This service
(&) is connected with the feeling for spices.
(B was made possible by the invention of the bicycle.”
{© was invented for people who like_d spices.

(D) exists today for people who do not like spices.

§. The lunchbox delivery system is successful
(A} in spite of the fact that most of the dabbawalas cannot read or write.
B) because of the fact that most of the dabbawalas cannot read or write.
(@&} because Indian people prefer colors and symbols to letters.

D) because colors and symbols provide a more accurate record than letters.

9. DPubbawalas have been invited to lecture in business schools
(&) because they cannot read or write.
(B) because they are part-owners of their husiness.

- (©) because they represent a successful business,

- (D because they know and are known by the people in their area.
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10. The best title for this story would be
() A Business for People without Education.
(B The History of a City.
(€} Colors or Symbols, not Lettérs.

@ A Personal Business.
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Edward L. Bernays was often called “the father of public relations (PR).”
He was a pioneer in the public relations field who devised or developed many
techniques for influencing public opinion. It was no coincidence that he was a
nephew of Sigmund Fre(t?;l%l,)weli-known as the father of psychoanaiygiié%) Bernays
was well aware of the importance of psychology and used it skillfully to influence
the increasing cofnmercialization of American culture.

He was born in Vienna, Austria in 1891. His mother, Anna Freud Bernays,

was the sister of Sigmund Freud. His father, Ely Bernays, was a successful grain

merchant, and he was a brother of Sigmund Freud’s wife. When Edward Bernays

. was one vear old, his family moved to New York, and he was raised there. After

he graduated from Cornell University, he became a journalist, press agent and

publicity manager.

During the First World War, he served on the U.S. Committee on Public
Information, which specialized in war propagan(gf;a.) This committee effectively
led public opinion so that people supported the war erithusiasticaily. This
experience made him ambitious. He realized that, as he put it in an interview, “If

this could be used for war, it can be used for peace.;’ His ambition was to direct

{7

public opinion and change established attitudes.

Returning to New York in 1919, he opened an office with a female journalist
whom he married in 1922, and turned to influencing public opinion on behalf of
éon:unercial clients. He described his office as specializing in “public relations
counseling,” and he bhelieved that, in his attempt to inﬂuénce mass opinion, a
public relations counselor should always be true to his own view of the public
interest. A notable example of this attempt was his campaign on behalf of a
hairnet manufacturer, facing ruin because women began to wear their hair short
after the First World War. Bernays persuaded government officials throughouf

the country to insist that women who worked with or near machines should wear

— —



hairnets for their own safety, and that waitresses should wear them in the
interests of public health. Laws were passed and the Verinda hairnet company —
whose name had never been mentioned -~ was saved.

Some of Bernays’ promotignal ideas became the stuff of legend. During the
1920s, on behalf of a soap companﬁ, he took on the task of persuading children to
wash more frequently, and he organized a national soap sculpture contest to turn
children’s minds away from their fear of the burning sensation when soap got in
their eves when they bathed. “It made it possible for the soap they hated to

{3
become something they loved,” Bernays said — that was, something which would

satisfy “their creative instincts.” “Within a year, 22 million kids were involved in
soap sculpture,” he claimed. .

Another exaniplé‘ of his success was his promotion for the American Tobacco
Company’s Lucky Strike cigarettes, calling them “torches of freedom.” He_: was
helpful in making it acceptable for women to smoke in public, organizing
demonstrations in which voung actress gathered on street corners to smoke.

A vigorous spokesman for public relations, he wrote many books about its

principles and methods. In his books he émphasizegi the invisible control Of public
)

relations experts over the masses, Some people believe that even the Nazis took

advantage of Bernays’ book. If that is true, it is very ircnical because the Nazis
killed numerous Jewish people and Bernays himself was Jewish. Anywziy, it is

‘ ) ‘ (B4)
certain that his achievement was enormous in modern society. Life magazine

included him in the list of the one hundred most influential Americans of the

twentieth century.

(k1) Sigmund Freud (1865-1939) - X} 7 OfHERE

(L“JiZ) psychoanalysis ¥EH4T 5 |

(i£3) propaganda 7 R/NTr S, EiE

(E4)  Life magazine 1936 Ficgif S iz, 7.2 ) 2 0BEPRSEMEE
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1. Bernays’ blood relationship with Sigmund Freud was very strong, because
&) he was often called “the father of public relations,” j.ust as Freud was
called “the father of psychoanalysis.”
(B) he understood the importance of Sigmund Freud’s theories.
{C) a sister of his fat"hér married Freud, while his father himself married
Freud’s sister. '

(D} both his mother and his father had a blood relationship with Freud.

2, Edward Bernays was not
) rich when he was a little boy.
(B) an American citizen by birth.
(© given a good education.

(D} confident about his career when he was young.

3. The success of the U.S. Committee on Public Information
&) promoted him. '
(B} made him unders_tanding.
(C) inspired him.

@ was incredible to him.

4. When Barnays worked for a soap company during the 1920s, he
(&) improved the image of soap for children. 7
(B) - made the image of that company better.

) made that company more famous.

() persuaded customers to buy that company’s soap.

e



5. In the demonstrations Bernays organize-d, young actresses started smoking
on street corners so that

" {A) people had a better irﬁage of Lucky Strike.

- (B the phrase “torch of freedom” became famous.
{©) people got ﬁsed to the idea of women smoking in public.

1) sales of Lucky Strike increased.
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(A} People who made the law for the hairnets did not know they were
controlled by Bernays. 7

{B) This campaign 'implies that Bernays thought public health very
important.

() Bernays relied on people influential in society.

(D} Bernays’s campaign attracted people who needad hairnets.
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Jack:  You were still working when I left the office last night. You must be' '
o 1 } this morning. ,

Jill:  Yes, I am. But ét least 1 got eight hours’ sleep. As you know, that’s the
( 2 ) everyone should have. '

Jack: T'm 3 ) to disagree with you. Most people believe that; but
recent research has shown that it isn’t ( 4 ). 7

Jill: S0 how I.ong_ do they say people should sleep? |

Jack: They séy it’é good fo { 5 ) ﬁp dufing the rﬁght.

Jill: I find that hard to ( 6 ). | "

Jack: The ( 7 ) say that, if you read about people ( 8 ), you
find that they used to take a break between a first and a second sleep.

Jill:  You mean thef lie awake trying to get back to slgep?

Jaék: No, they would read books, play games, or visit friends.

Jill:  So when did all this stop?

Jack: With the rise of industrial society, which ( 9 ) people’s time.

Jitl:  Seo that they felt they had to get eight hours’ sleep for .their work the
(10 ) day? |

Jack: Exactly.

1. (A} exhausted ®B dzi-sappointed {C relieved D excited
-2 . ) quality (B} percentage (O allowance D) amount
3. (& happy (B) sorry © sad B glad

4. {0 true ® truth ) fact i) fiction
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Because of - m (2) . __in the

near future.

&) fewer people (B in modern medicine (C) dramatic advances

) operations (B) will need

2. Bt B THNUL FOREITRODEC LB ETL T,
A little {3} : ) (4} ) ) is

unreasonable.
&) consideration (B the plan () that (D) will show (E) you

3. BBROBRBIEBSELTWAEBY KB UERATL R,

-~ The result (5) RGH

) as Thad (B so good (O expected (D of the examination

{E) was not
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For someone , 7 (8)

English is spoken in hotels, airports, and stations around the world.
(4} speaks English  (8) that (C) very convenient ® who (B itis

5, BlAES LT#0EHcE LT WER 72073 ?
What {9) an the guestion?

{A) you think {B) to answer (O} made (D)-impossible. (B it

6. MERI DRMND I LOTE ARERITE, AZBTOELH B C &b
TEET, : '
Technology {11 : {1

(&) can also be used - (B to save lives (O can be used. (D} that

(B to kill people
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1. The festival will be heid (_ } it rains.

& lest (B} unless () in spite that (O as
2. 1 could not make myself ( ) in English.

() understand (B) understanding

{C) understood _ ) for understanding
3. Spain is a country { ) I want to visit someday.

(A} there 8) where ) which ) what

4. Global warming is expected to melt unusually large amounts of snow in the -

Alps, ( ) a huge amount of water to flow into rivers.
@ and (B causing © expected D) so that
5. It seems clear that robots are going to ( ) an ever more useful and

valuable role in our societies.

&) make B give {C} create ) play
6. Capitalism can often create great wealth for a few people ( ¥ the

majority remain poor.

(&) while B whom © when @ why

. —15—
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1. To put it clearly, he is not honest.

(a) throw (B} express ©) estimate D) place

2. He is a bright student.
() glittering (B colorful (©) cheerful D intelligent

3. You should be serious in front of him, because he cannot see a joke.

&) imagine (B) understand ©) view (D) experience

4. This rock will serve walkers as a seat.

(a) offer B work under (O be useful for @ treat

5. I believe this plan will work.

&) be effective B make effort  © go forward D do research
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