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A healthy-living dorm at Johns Hopkins
By Vicky Hallett, Tuesday, April 12, 2:14 PM

You can't miss the garden outside of Rogers House, a dorm at Johns Hopkins
University in Baltimore. It's not in bloom right now, but that's where students
( 1 ) tomatoes, peppers and “a whole host of herbs,” says resident adviser
Carolyn Pearce, a 21-year-old senior preparing to spend her summer bicycling

across the country.

Along with a group of 20 sophomores (15 women and five men), Pearce is a
(2 ) pig in what the office of residential life is calling the Healthy Living at
Hopkins Experience, which ( 3 ) this fall “It's not the usual concept of eating
the wrong things and drinking in { 4 ).” Pearce says. Instead, it's farmers

market excursions, hiking trips and composting lessons.

Each floor is equipped with a full kitchen, where students can use the techniques
they've (5 ) from visiting chefs. A ( 6 ) inside a fridge ( 7 ) no
beer, just oranges, organic eggs and jugs of milk from a local creamery. And in
the basement, there’s an assortment of exercise machines, although students can

also use their free class passes at the nearby ( 8 ) center.

But the most healthful part of all, according to resident Marie Hepfer, 19, is that
they've developed a real community. “It feels like a family,” says Hepfer, who
applied to live at Rogers as a reminder to exercise. Here, itsa { 9 ) activity.

il

“One person says, I'm going to the gym, want to come with me? " she says.

“Fitness just happens.”
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Hopkins has no plans to (

10 ) the focus to other residence halls. But another

crop of sophomores will get to move their stuff in through the narrow staircases

in the fall. “Healthy living starts right away,” Pearce says.

From http://www.washingtonpost.com/lifestyle/wellness/a-healthy-living-dorm

-at-johns-hopkins/2011/04/07/ AF54FORD_print.html
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Why the Starbucks CEO Doesn’t Drink Frappuccinos

By Stacy Curtin | Daily Ticker

More than 60 million customers visit Starbucks each week. So, it should come as

no surprise that most people seem to have an opinion about the company or its

coffee. The Daily Ticker's Aaron Task sat down with Starbucks chairman and

CEO Howard Schultz to ask him questions submitted to him via Facebook.

Task:
Schultz:

Task:
Schultz:

Task:
Schultz:

How do you ( 11 ) your coffee?

Different ways. I start out in the morning with a French press of
Sumatra around 5 am. Then I stop at a store or two and I have a Doppio
Espresso Macchiato. And, I'm drinking a French press throughout the
day: black coffee always.

Do you havea ( 12 ) at Starbucks?

I don't like any of the drinks that have been pre-sweetened, in terms of
Frappuccino and things like that. Those are fabulous beverages, but I'm
apurist (13 ) coffee.

Why should I buy stock in Starbucks?

[ would never come on any program and tell someone to buy stock—it
wouldn't be responsible. ( 14 ) as you examine the landscape of
public companies, if you are looking for a company that really does live
its values and over a 15 year period has had a pretty charmed life—
although the last two years were tough—and a leadership team and a
company that is deeply committed to creating shareholder value, as well
as living in a way that social conscience is part of our DNA, perhaps this

is the company for you. But, someone should really ( 15 ).
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Task:

Schultz:

Task:
Schultz:

Are there still places in the USA that will be suitable for expansion? If
so, where and why?

First ( 16 ), there're lots of stores in Manhattan and I can't tell you
how many people say to me, “I can’t find a store when I want it in New
York City” and I've got to say, what are those people doing? They must
( 17 ). However, there are many places in America, where we feel
like there's a lot of opportunity. I think the South is a place where we
don’t have as many stores as we could have. Places in the middle part of
the country in terms of the Midwest. But, we're still opening between
100-150 stores a year in America and I think we can do that for many
years to come.

Do you have any guilt about ( 18 ) the small guy?

In 1971, there were two coffee companies that were emerging: one was
Peet's Coffee Company in California and one was Starbucks in Seattle.
Over the next thirty or forty vears an industry was created primarily
because of Starbucks success. There are thousands of independent
coffee stores all over North America and I would say the reason that
they were given an opportunity was because of the awareness that was
created as a result of Starbucks and some other national companies.
The truth is that these independents do extremely well. The market is
very large. Starbucks has about maybe four percent or five percent of
total amount of coffee beverages consumed in North America. Big
market. We are not putting people ( 19 ). And, if you think about
what we do as a company, [ don’t think many of these other independent
stores are providing health insurance for their people or giving equity in
the form of stock options. So, our cost of doing businessis ( 20 ) than

the independents.

From http: //finance. yahoo. com/blogs/daily-ticker/why-starbucks-ceo-doesn-t-
drink-frappuccines-20110330-133530-016.html
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1) To regulate imports means to imports.

(a) increase (b) control (c) decrease (d) examine

29 When trade tends to fluctuate, it tends to go

(a) round and round (b) side to side
(¢) up and down (d) over and out
@23 The value of a currency is the value of the of a country.
(a) bills and coins (b) medical insurance
(¢) stocks and bonds (d) housing market
@4 When you have a debt, it means you something.
(a) lose (b) gain (c) hide (d) owe

25 The assets of a company are NOT its

(&) cash (b) inventory (c) stock (d) losses

26 Bookkeeping is the system of keeping track of a company’s

(a) money (b) fame (¢) history (d) location
@7 If a company executive resigns, it means that she her job.

(2) changes (b) keeps (c) quits (d) enjoys
28 A subsidy is a form of assistance.

(a) political (b) foreign (¢) financial (d) religious
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29 When you say gas prices have surged, it means that they have

(a) gone up (b) gone down
(c] stayed the same (d) topped off
(B0 Marketing is NOT the practice of products.
(a) advertising  (b) selling (¢} collecting (d) distributing

ZEMREY, BI~CNZIImELREL, THREBY, WIIZZOFOERE L TRE

2bD%E, Ththa~dDFh s 1 2BUE E WV,

Reasons for learning

All around the world, students of all ages are learning to speak English, but
their reasons for wanting to study English can differ greatly. Some students, of
course, only learn English because it is on the curriculum at primary or

secondary level, (31 ), studying the language reflects some kind of a choice.

Many people learn English because they have moved into a target-language
community and they need to be able to operate successfully ( 33 ). A target-
language community is a place whelﬁ) English is the national language—e.g.
Britain, Canada, New Zealand, etc—or where it is one of the main languages of

culture and commerce—e.g. India, Pakistan, Nigeria.

Some students need Englishfora ( 34 ) Purpose (ESP).Such students of
ESP may need to learn legal language, or the language of tourism, banking or
nursing, for example. An extremely popular strand of ( 35 ) is the teaching of
business English, where students learn about how to operate in English in the
business world. Many students need English for Academic Purposes (EAP) in
order to study at an English-speaking university or college, or because they need

to read English-language academic texts.

=y = AK-C-05



Many people learn English because they think it will be useful ( 36 ) for
international communication and travel. Such students of general English often
( 37 ) going to English classes, but simply wish to learn to speak (and read
and write) the language effectively for wherever and whenever this might be

useful for them.

The purposes the students have for learning will have an effect on what it is
they want and need to learn—and as a result will influence ( 38 ). Business
English students, for example, will want to spend a lot of time concentrating on
the language needed for specific business transactions and situations. Students
living in a target-language community will need to use English to achieve their
immediate practical and social needs. A group of nurses will want to study the
kind of English that they are likely to have to use while they nurse. ( 39 )
(including those studying the language as part of their primary and secondary
education) will not have such specific needs, of course, and so their lessons (and
the materials which the teachers use) will almost certainly look different from

o
those for students with more clearly identifiable needs.

Adapted from Hammer, J. (2007). How to teach English, 2nd ed. Edinburgh Gate:

- Pearson Education, pp. 11-12.

@) (a) therefore (b) that is to say

(c) but for others (d) in addition

(2 operate

(a) to work in a particular way
(b) to force or influence
{c) to be involved in military activities

(d)  to perform surgery
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(33

39

“0)

toward the target (b) for this movement

with their family (d) within that community

Specific (b} Speedy (¢) Spreadable (d) Spectacular
student (b) function () NHK (d) ESP
underway (b) in some way (c) onits way (d) out of the way

take an English test after

(b) do not have a strong reason for

(¢) have no experience of going abroad before

(d) want to develop mainly their speaking ability by

(2)  how they teach (b) what they are taught

(¢] where they come from (d) when to start a new business
(a) Students of general English

(k) Students with a definite purpose in mind

(¢) Students learning English for academic purposes

(d) A group of university students in medical school

materials

(a) substances that things can be made from

(b) cloth used for making clothes, curtains, etc

(¢) things that are needed in order to do a particular activity

(d) those things which are connected with the physical world rather than

with the mind or spirit
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When the Customer Is Wrong: Airlines

4) TIt's one of the oldest adages of the retail world: “The customer is always
right” Of course, very often the customer is wrong. Every day customers

behave in ways that make the lives of waiters, cashiers, customer service reps
(a) (b}
and other retail workers to be miserable. And in many cases, these customers
(c)
don't even realize how annoying they're being.
(d)

42 To rectify this, we've decided to talk to the people on the other side of the
(a)

desk, to the hope of educating consumers on what sort of behavior makes life
(b) (c)
difficult for the people serving them.
(d)

43 When flights are delaying or overbooking, the customer service representa-
(a)
tive manning the gate can quickly become the most put-upon person in the
(b) {c)
terminal. And that's especially true if there aren’t enough passengers willing to

be voluntarily bumped from the flight, which means that someone with a ticket
(d)

isn't getting on.

449 “Some people come up and bang on the counter and scream and yell,”

recounting Goddard, who says she always had a lot of sympathy in these
(b)

(a)
situations.

“If T thought I was going on vacation and I got bumped, I would be
(c (d

) )

disappointed, too.”

@5 Still, she urges travelers understand that shouting your way onto the plane
(a) (b)
means someone else gets bumped instead—someone who could have an even
(c) (d)

greater need for getting to their destination on time.
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46 “Everyone has to be somewhere, but some people really need to be
(a) (b)
somewhere, like if they're visiting sick family member or going to a funeral,”
(e) (d)

she says.

@7  Situations like these aren't fun for anvone, and passengers have a right to
(a) (b) (c)
feel aggrieved. But screaming will only make someone else’s day worse, and if

you have a pressing need to departure on time, your best bet is to politely state
(d)

your case.

48 Not all seats are created equal, and if you're on a flight that isn't sold out you

1a)
might be inclined to stake out better real estate— ay, a seat that's further from
(h) {c)
the lavatory or that has more leg rooms.
(d}

49 But wait until the plane in the air and the seatbelt light is off to go
la) (b) (c)
searching for greener pastures, because the plane can't take off until you're
(d)
seated.

(00 “There is tremendous pressure on gate agents and flight attendants to get
\a) (b)
flights cut on time,” says Erik, a flight attendant for a major airline who asked
{c)

that we didn’t use his full name, “We have to answer for it later if the flight is

late. so someone wandering around the plane looking for that first-class

experience that they didn't pay when everyone else is ready to go...is
{d)

obnoxious.”

Adapted from http://finance.yahoo.com/family-home/article/112553/when-cust

omer-is-wrong-airlines-mainstreet?mod=family-travel
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Section 1
In 2000, Carly Fiorina was named Chairman of Hewlett-Packard in addition to her
duties as President and CEQ, becoming the first woman to hold all three top posts

at a major computer company.

HP announced Fiorina's new role on September 22, 2000, less than 14 months
after she had been hired away from Lucent Technologies to become President
and CEO at HP. She replaced Richard Hackborn, a current Director of HP, who

had been serving as non-executive chairman since the first of that vear.

Hackborn was quoted in the HP press release, saying, “This appointment is a
strong vote of confidence in Carly's leadership and the direction she has set for

the company over the past 14 months.”

Section 2

When Fiorina took over in July of 1999, HP's stock (NYSE-HWP) was trading in
the mid 80's. During her tenure it had fallen as low as 67 and then climbed to 156,
On the day of the announcement, September 22, 2000, the stock closed at 104.

Farnings, however, had gone steadily upward during the four quarters Fiorina
has been at the helm, rising from $0. 75 per share for the third quarter (Q3) of
1999 to $0. 97 for Q2 of 2000.

Section 3

HP had made significant strategic acquisitions under Fiorina’s leadership. She
spoke about two of them during an address to investors at S. G. Cowen’s Fall
Technology Conference, just a week before her appointment as chairman was

announced.

S [ AK-C-05



HP's announced intention of purchasing the Price-Waterhouse (PwC) manage-
ment consulting business was intended to help HP grow that arm of their
business faster than they could internally. It represented a major step in support
of their desire to provide their clients with business strategy and technology

implementation from a single source.

Price-Waterhouse management consulting earned approximately 37 billion in

consulting revenues in their fiscal year 2000.

HP also announced a broad strategic alliance with Indigo, a leader in high-end
digital commercial printing. The alliance was aimed at more than adding to the
HP corporate portfolio. HP recognized that the $500 billion commercial printing
industry can be transformed by bringing it into the digital age. They intended to

lead that transformation.

Section 4

Hackborn acknowledged “Carly’s leadership and the direction she has set for the
company” in the announcement of her appointment as chairman. I believe that it
was more than incidental I believe that it was specifically because of her
leadership, rather than for the financial successes it has achieved, that Fiorina has

been given all three top posts at HP.

When HP hired Fiorina as President and CEO in July 1999, then CEO Lew Platt
said, “One of the things we concluded was that we were just not moving quickly
enough. Fiorina was selected, in part, for her perceived ability to impart ‘speed
and a sense of urgency’ to HP's move into the Internet.” When a company wants
to move swiftly into new territory, it needs a leader. Clearly, Fiorina had proven

to be that leader for HP's move into the internet age.

Adapted from http://management.about.com/library/weekly/aa092500.htm
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B) Section 1 12X % & HP T® Hackborn ®LLATOHALIZT A, (a)~d)p b 1
DELRE 0,
(a) Chairman (b} CEO (¢) Director (d) President

62 Section 2 DNHFE L THREL D DOR@)~A1H 1 2R S,
(a) Fiorina @B THEIZEEMIZ Ao 72,
(b} Fiorina ® &5 THRERBIIEEIIH 2 720
(¢) Fiorina @ BT CRFHIZEMIIZ Ldto 70
(d) Fiorina D BH U THG [ BHIZEMARYIZHE 2 72,

63 Section 3 DHEE LTHE S TWADIIEND, (A~dhb 1 DBUL S

(a) HP #idwv{ ohr oot x HINL 72,

(b) HP #1id Fiorina 2B &7z,

(c) HP#LIZFIRISH LI8¥ET 2 2 LT L7z,
(d) HP #IZEIRIZER DO 7Y & MBI 72,

64 Section 4 IZ X % & Fiorina %€+ vy 7B IEh70h, RdEL2bD%
(al~(d)A 5 1 DB v
(a) fEFRIC (b) BEEHIIL-T
(c) HHIC () V—F—HitLoT

65 [ L < Section4 iZX % & Fiorina IZEALZAMTHEELEFESNR TSP,
R 2D DE@)~drsH 1 2RV E I v,
(a) HERICFELV, (b) EBEENIEN TV 2,
(c) FEFIIBTOIE, (d) HESEELTVS,
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66 Sectionl W& A PILELTHRELZDDIZEND, (A)~(d)25 1 2ETF LS
L,
{(a) Results Talk (b)  Another First For Fiorina

(¢) Strategy Is Key (d) HP's Failure

67 Section2 ®¥F 4 PNELTREZDDIZEND, (A)~Hh b 1 DEULR S

Vo
(a) Results Talk {b) Ancther First For Fiorina
(¢] Strategy Is Key (d) Negotlation

68 Section3 D& A b ELTEALLOIFENLS, (A)~drd 1 2RTFL2E
Vg
(a) Results Talk (b) Another First For Florina

(¢) Strategy Is Key (d) Friendship

69 Sectiond H¥ A4 Pk LTHRELLDIZEND, (@~(di26 1 DEPF ;X
Vi,
(2) Results Talk (h) Another First For Fiorina

(c) Strategy [s Key {(d) Leadership

60) CoMELEOTF—<ELTEREZLDIZEND, (a)~(dhb 1 D@EU LR X

LV,

(a) HP ~OFEHIZD W T (b) Fiorina DA K EFRIZDWT
(c) HP &Iz WT (d) Fiorina @ Chairman BEEIZ2WT
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Men, women and babies

It just isn’t fair: Who looks after the children?

One of the many persuasive sections in this excellent and readable book on
the perils of parenting concerns infants’' bedtimes, and how authoritarian one
should be about them. Do you endure weeks of screaming while your child is
lashed willy-nilly to his cot? Or do you tolerate bun fights and flung toys while

trying to distract him with hand puppets or suggestions of potato-printing?
(Gt

Mothers become “foundation parents” and de facto household drudges,
(66)
condemned to professional sidelining and “crap part-time jobs” because fathers

fail to pull their weight.

It is not men's fault. But, at least in Britain, government policies do not
encourage them to take equal responsibility for their children, lavishing (largely
underpaid) leave on new mothers and only recently offering fathers more
(underpaid) time off. Employers frown on it. Society and social services entrench
the mother’s role. The promise of equality that this generation of new mums
thought their feminist mothers had secured for them is an illusion, says Rebecca

Asher, a broadcast journalist with a toddling son.

More British women than men now go to university. In their 20s women
working full-time earn 3% less than men; the gap widens to 11% when they are in
their 30s. Most mothers do not work full-time anyway (though the proportion

who do is growing), and their part-time jobs are ill-rewarded.

s [ — AK-C-05



This is for the most part familiar stuff, which isn't to say that it is wrong.
Where the book is more original is in its analysis of what often happens to couples
when the mother gets sucked into becoming First Parent while the father’s

career progresses. The balance of power shifts in the relationship. Many split up.

Some couples of course manage to parent and win bread pretty equally; in
others the father stays home and the mother earns money. But they are the
minority. A growing number of women In Britain, mainly educated ones, are
choosing not to have children. A growing number of men, feeling themselves
surplus to requirements at home and increasingly in competition with women at

work, wonder where on earth their sex fits in.

Britain’s coalition government, which markets itself as family-friendly and
has already increased paternity leave, plans to do more for working parents. New
rules in the European Union could force the pace. But the government is unlikely

to go as far as Ms Asher would like.

She wants parental leave when a baby is born to be reformed along mainly
Nordic lines: half a year off for mothers and another half-vear for fathers, on a use-
it-or-lose-it basis. The time off would be well enough paid for both parents to
afford to take it. Beyond that, she wants everyone to be allowed to work flexibly:
good, affordable child care for all; and schools to look after children longer. It's a
bit too prescriptive, and it sounds otherworldly at a time of deep spending cuts in
Britain. But the thrust is right, if you accept the basic argument that it is the
system frustrating women in their desire to go back to work, and that men can be

bribed into taking up the domestic slack.

The basic argument, however, is not the full story, and Ms Asher is honest

enough to recognise that. Choice plays a part in parenting, as in most things. Not
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all women do want to go back to work, which may be every bit as demanding as
looking after children and far more competitive. “Maternal gatekeeping”, setting
oneself up as the competent parent who knows which day Johnny has violin
lessons, can be a way of avoiding that challenge while keeg?ng one’s pride. Of
course fathers could learn the job, given half a chance. But again, many men don't

want to, however much they love their children.

It is always tempting to look to Nordic practice in matters like this; their
outcomes seem better, their societies more cohesive. But Britain is a tough,
competitive, unequal place, disdainful of conformity and deeply conservative
about a surprising number of things. In many ways it is closer to America, where
the government stingily but even-handedly pays neither parent to look after
children. Ms Asher does very well to define a real problem, but the solution to it

may be less clear-cut than she suggests.
Adapted from http://www.economist.com/node/18526705/print

(60 This article is best described as
(a) a book review
(b) an editorial letter
(c) afilm review

(d) a movie trailer

62 In this article, the author is most critical of
(a) Ms Asher
(b) women
(c) babies

(d) society
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63 Which of the following statements is NOT mentioned in the article?

The birth rate is higher in Britain than in other nations in Europe.
Britain and the US are similar in terms of government policy.
Britain is cash-strapped to offer basic social infrastructures.

Neither men nor women get subsidized for child-rearing in the US.

64 According to the article, what is NOT true about British women?

Some want to return to work after having babies, but not everyone.

(b) Social policies are set to get women to stay home to look after the kids.

(¢) British women are better educated compared to men.

(@) Tor the sake of the children, British women stay married to their
husbands.

65 What does “potato-printing” refer to?

(a)
(b)
(c)

(d)

A fun activity you do with children.
Cooking with potatoes.
Sitting on the, couch watching TV.

Feeding mashed potatoes to the baby.

®6 What would probably be a chore that “household drudges” would NOT

perform?

Building a house.
Vacuuming a house.
Cleaning a house.

Decorating a house.
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67 In the past, what was the general stance of the British government when
couples had children?
(a) indifference
(b) ignorance
(¢) ambivalence

(d) tolerance

68 According to the article, what is NOT true about the British society?
(a) It is more lenient towards the mothers than the fathers.
(b) Mostly women look after the kids.
(¢} Men rather take over women's job of looking after the kids.

(d) There is a lack of good daycares to support the working parents.

69 Who is Ms Asher?
(a) The author of the book.
(b) The fan of the book.
(¢) The writer of this article.

(d) The editor of the book.

() What does “Johnny” represent?

(a) A child.
(b) A babysitter.
(¢) A husband.

(d) A boss at work.
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(7) Couldn't be better.

(a) MMHETY, (b) R&ETT,
(c) LBTYo d) £0FE T,

72 Tl treat you.
(a) ALELETS b)) BedbArId.
(c) BITHFT, d) 7ZFTLEAS

(73 I'm broke.

(a) BEEELIL (b) MEIZHVE L7
(c) MLELA (@) XEmLIZRDZE LA

(74 That's weird.

(a) ¥J¥—FTY, (b) FHTE,
() &BTY, d) BH®TY.

71 Speak up. please.
(a) > TEELTLES W, (b) EEPWTEELTLZES 0,
(¢) REGZFETRHLTLZS v, (d) EAMELTLFES vy,
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