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(A)  An average person on planet Earth today acquires most of their energy from
the plant kingdom: more than 80 per cent of humanity’s calorie intake consists

of various kinds of grains and produce. The remaining calories come from the

animal kingdom — roughly a tenth from meat, including animal fat and organs,

and the rest from eggs and milk, and seafood. The meat we eat also comes

from nature — although this is no longer strictly true now that much of the

world’s meat production looks more like industry than nature.

(Sverdrup-Thygeson, Anne. Translation by Lucy Moffatt. 2021. Tapestries of
life: Uncovering the lifesaving secrets of the natural world. Mudlark X 0 —Efck

%)

(B) Ideas about creativity are as old as humanity even if the word ‘creativity’, in
English at least, has been documented only since the 19th century. This is
because the act of creating something is a defining characteristic of human

beings. Historically, our appreciation for creative individuals has changed and,

at different moments in time, certain individuals, professions, or activities have

been more easily recognized as creative than others. But the general

fascination for what makes creative people ‘stand out’ and what fuels their

capacity to innovate remains constant through the ages.

(Glaveanu, Vlad. 2021. Creativity: A very short introduction. Oxford University
Press & O —#k%)
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“Red is associated with love, but do we actually feel it?”

Close your eyes and imagine the color red. Then, think about the emotions
that go with this color. You might think of love or anger, potentially also of hate
or passion. You might think of all of them, only one of them, or a totally
different emotion. Irrespective of what emotion you imagined, as a matter of
fact, people easily(la)ssociate colors with emotions. But associating an emotion is
not (necessarily) the same as feeling it. Maybe you noticed that yourself from
the little mental exercise in the beginning: Did you feel anger bubble up or your
heart skip a beat when imagining red?

Search the internet using terms like “color” and “feeling,” and you will land
on numerous popular websites claiming that colors evoke feelings. You will also
find that certain claims repeat across many suck(ln)sites. For instance, you can
frequently read that blue is a calming color, associated with trust, intelligence,
trustworthiness, and productivity. Red, on the other hand, is claimed to be
energizing and activating, and also to be the favorite color of extraverts® (but is
it, really?). Sure, as is the case for propaganda and publicity more generally,
hearing or reading the same things over and over again renders them more
believable to the human brain. But repetition does not magically make them true.
What is the actual scientific basis for such claims, if any? Can we assume actual
feelings while looking at colors?

In a recent post, we described our study on color-emotion associations across
30 countries. In this study, we had investigated how color words were associated
with emotion words. We found that participants showed a stunning degree of
similarity and consistency in their color-emotion associatiorg). Wherever people
came from, the most consistent associations for red were with love, anger, and

hate. Love was also associated with pink, while anger and hate were linked with
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black.  For yellow, the most consistent associations were with joy and
amusement, and those emotions were also associated with orange.

Does this mean that all these respondents felt love, anger, hate, joy, or
amusement? While we cannot know for sure, we doubt it. (That would be a
pretty exhausting life.) We conjecture that color-emotion associations are mainly
conceptual, and they are l(;aised on our abstract knowledge and life experiences,
whether curren(tB)or through evolutionary history.

In the case of red, it is impossible to escape its association with love. Just
think about Valentine’s Day. During the weeks leading up to the date, we are
showered with red hearts and red roses wherever we look. And during the rest
of the year, if we deeply care for or love somebody, we send red hearts, often in
the form of emojis. Red is also an important sexual display for some animal
species, like baboons*; the female baboon’s red bum is famously known to be an
indication of sexual readiness. At the same time, human-made signs of danger
and warning are also indicated in red (and yellow). Such red/danger pairings

have analogies in the natural world, too: Just think of poisonous mushrooms or

dangerous animals. Here, these associations signal danger.

Finally, if we think about \red/anger associations, there is a plausible
physiological explanation. Whe(r?" people get angry, blood rushes to their faces
and they appear flushed. Seeing such angry red faces over and over again leads
to a close association between anger and red. We can apply a similar
explanation to the positive associations with red: Faces also become flushed when
people experience pleasure, likely facilitating the romantic associations with
red — love, pleasure, and desire. v

Our conclusion from the evidence we have so far is that color-emotion
associations have nothing to do with actual feelings, but they have emerged
because experiences that often occur together became associated in our minds.
This conclusion might be disappointing for many but consider for a moment what
it would mean to feel an emotion for every color you see. To us, such a situation

D
seems unlivable. We would have to endure a continuous stream of emotions
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wherever we go, because the world in which we navigate is full of different
colors. Just think of shopping at a supermarket or visiting an art gallery: If all
these colors and their combinations triggered particular emotional experiences,
just imagine the emotional thunderstorm. Would you really enjoy such
experiences?

(Mohr, Christine, & Jonauskaite, Domicele. 2022. “Red is associated with love,
but do we actually feel it?” Psychology Today.
https://www.psychologytoday.com/us/blog/color-psychology/202202/

red-is-associated-love-do-we-actually-feel-it & O —HFekZs)

*extraverts : A AIAY7E A
*hbaboons : Bt
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(1) irrespective of

1) in consideration of (@) instead of
0V out of (=) regardless of
(i) evoke
) cause (@) erase 0V spare (=) suffer

(i) stunning

() certain (@) remarkable 0V slight (=) various

(iv conjecture

(1) doubt () guess v hope (=) reject

(v) facilitating
(1) contributing to (@) interfering with
(N postponing (=) questioning
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(1) Color-emotion associations are conceptual, and they are unrelated to
our experiences.

(@) Colors always go hand in hand with our emotions.

(N It is unlikely that colors cause us to feel specific emotions.

(=) Many people believe that colors are related to feelings, because such

a claim is repeated across many websites.
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