








I 次の英文帆)と (B)を 読み,それぞれの下線部の意味を日本語で表しなさい。

#S An average person on planet Earth today acquires most of their energy from

the plant kingdom: more than B0 per cent of humanity's calorie intake consists

of various kinds of grains and produce. The remaining calories come from the

animal kingdom - roughly a tenth from meat , including animal fat and organs,

and the rest from eggs and milk, and seafood The meat we eat also comes

from nature - although this is no strictly true now that rnuch of the

world's meat production Iooks more like industry than nature.

(Sverdrup―Thygeson,Anne. ′I｀ranslation by Lucy h4offatt
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B) Ideas about creativity are as old as humanity even if the worcl 'creativity', in

English at least, has been documented only since the 19th century. This is

because the act of creating something is a defining characteristic of human

beings. Historically, our appreciation for creative individuals has changed and,

at different moments in time, certain individuals, professions. or activities have

been rnore easily recognized as creative than others. But the general

fascination for what rnakes creative people 'stancl out' and what fuels their

capacity to innovate remains constant through the ages

(Glaveanu,Vlad.2021.Cγ ια″グυグリf4υιγy S力θγ′グπ′γθグ%`′グθπ.Oxford University

Pl‐essよ リー部改変)
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Ⅱ 次の英文を読んで,以下の設間に答えなさい。

"Red is associated with love, but do we actually feel it?"

Close your eyes and imagine the color red. Then, think about the emotions

that go with this color. You might think of love or anger, potentially also of hate

or passion. You might think of all of them, only one of them, or a totally

different emotion. Irrespective of what emotion you imagined, as a matter of
(i)-

fact, people easily associate colors with emotions. Brfi associating an emotion is

not (necessarily) the same as feeling it. Maybe you noticed that yourself from

the little mental exercise in the beginning: Did you feel anger bubble up or your

heart skip a beat when imagining red?

Search the internet using terms like "color" and "feeling," and you will land

on numerous popular websites claiming that colors,evoke feelings. You will also

find that certain claims repeat across many such sites. For instance, you can

frequently read that blue is a calming color, associated with trust, intelligence,

trustworthiness, and productivity. Red, on the other hand, is claimed to be

energizing and activating, and also to be the favorite color of extraverts* (but is

it, really?). Sure, as is the case for propaganda and publicity more generally,

hearing or reading the same things over and over again renders them more

believable to the human brain. But repetition does not magically make them true.

What is the actual scientific basis for such claims, if any? Can we assume actual

feelings while looking at colors?

In a recent post, we described our study on color-emotion associations across

30 countries. In this study, we had investigated how color words were associated

with emotion words. We found that participants showed a stunning degree of

similarity and consistency in their color-emotion associations. Wherever people

came from, the most consistent associations for red were with love, anger, and

hate. Love was also associated with pink, while anger and hate were linked with
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black. For yellow, the most consistent associations were with joy and

amusement, and those emotions were also associated with orange

Does this lllean that all these respondents felt love, anger, hate, joy, or

arlluSeinent? lVhile We CannOt knoW for sure,we doubt it. (That would be a

pretty eXhauSting life.)WVe conieCture that C010r― elllotion associations are inainly
(iv)~~~~~~~

COnCeptual, and they are based On Our abstract knowledge and life experiences,
(B)~~~

whether current or thrOugh ev01utiOnary history.

In tlle CaSe Of red, it iS illlpOSSible tO eSCape itS aSSOCiatiOn Vritll 10Ve. Just

think about Valentine's 〕Day. I)uring the weeks leading up to the date, we are

ShOWered With red hearts and red roses wherever、 ve look. And during the rest

of the,year, if we deeply care fOr Or 10ve sOrnebody,we selld red llearts,Often in

the form of emolis.Red is also an important sexual display for some animal

SpeCies,like baboOns*;the felllale baboon's red bunl is farnously knOwn tO be an

indication of sexual readiness. At the sanle tirne, hurnan― rnade signs Of danger

and warning are also indicated in red (and yellow).  Such red/danger pairings

haVe ana10gieS in the natural WOrld, t00:JuSt think of poisonous rnushroorns or

dangerous arlinlals. I― Iere,these assOciatiOns signal danger.

Finallv, lif we think abOut red/anger assOciations, there is a plausible
(C)

physiological explanatiOn,  Wvhen people get angry, blood rushes tO their faces

and they appear flushed. Seeing such angry red faces Over and Over again leads

to a close association between anger and red.  vヽe can apply a siinilar

eXplanatiOn to the positive associations with redi Faces also becOrne flushed when

pe°ple eXperienCe pleaSure'likellv)望
£菫望」ユg the r° mantiC aSS° Ciati° nS With

red-love,pleastlre,and desire.

(])ur conclusion fronl the evidence we have so far is that color― en10tiOn

associations have nothing to dO Ⅵ7ith actual feelings, but they have ernerged

because experiences that Often Occur tOgether becarYle associated in Our nlinds.

′

「
his conclusion l■light be disappOinting fOr inany but consider for a inornent what

it would llleari to feel all ernotiOn fOr every c010r yOu see. 
′
I｀o us, sucll a situatiOn

seems unlivable. We would have to endure a continuous strearn of emotions
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wherever we go, because the world in 、vhich we navigate is full of different

C010rS. JuSt think Of ShOpping at a Superrnarket Or ViSiting an art gallery:If all

these colors and their colnbinatiolls triggered particular enlotional experiences,

just ilnagine the ernotional thunderstornl. WOuld yOu really eniOy SuCh

experiencesP

(M:Ohr,Christine,&Jonauskaite,Domicele.2022.“ Red is associated with love,

but do、ve actually feel it?'' Psノ
`λ

θJθgy 7¬θααツ・

https://Ⅵへvw.psych010gytOday.cOr11/us/b10g/color―psychology/202202/

red―is―associatedlove‐ do―we‐ actually― feeHtよ リー部改変 )

* extraverts : flF]trlte A
*baboons : L. L.

設問(1)下線部(1)～ (v)の語句の本文中での意味に最も近いものを,(イ )～ 0か ら 1つ

選び,解答欄の選択肢を塗りつぶしなさい。

(i) irrespective of

?) in consideration of

(/, out of

(ii) evoke

k) cause

(iiil stunning

6) certain

(id conjecture

q) doubt

(v) facilitating

(-() contributing to

(/\) postponing

(n) instead of

H regardless of

(u) erase (/\) spare H suffer

(n) remarkable 0! slight (-/ varlous

\u/ guess (/\) hope H reject

(n) interfering with

(=) questioning
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設間(2)下線部(A)those emotionsが 指し示す箇所を本文中から抜き出しなさい。

設問(3)下線部(B)theyが指し示す箇所を本文中から抜き出しなさい。

設問④ 下線部(C)red/anger associationsが 生じる要因を本文の内容に即して日本

語で説明しなさい。

設問(5)下線部(D such a situation seems unhvableと 述べる理由を本文の内容に

即して日本語で説明しなさい。

設問(6)本文の内容に合うものを下記の(イ )～ (ホ)か ら2つ選び,解答欄の 1つ 目の

欄, 2つ 目の欄それぞれの選択肢を 1つずつ塗りつぶしなさい。ただし,解

答の順序は間わない。

(イ)青や赤のような印象の強い色はプロパガンダや宣伝によく利用される。

(口)異なる国においても,色 と感情の相関関係にはかな りの一致が見られ

る。

(ハ)恋心を伝えるには通常赤いバラの花よりもハー トの絵文字を送る人が多

い 。

(二)ヒ ヒのお尻がしばしば赤くなることと,人間社会で赤が危険や警告を示

す色となつていることの間には,相関関係がある。

(ホ)喜びの感情と赤色との結びつきには生理学的な要因が関わつているc

設問(7)本文全体の主旨を最 もよく表 している文を下記の(イ)～ (二)か ら 1つ選び,解

答欄の選択肢を塗 りつぶしなさい。

(イ) Color― ernotion associations are conceptual, and they are unrelated to

our experlences.

(口) Colors always go hand in hand with our el■ otions.

0,  It is unlikely that colors cause us to feel specific enlotions.

←■) 4ヽany people believe that colors are related to feelings, because such

a clainl is repeated across nlany websites.
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Ⅲ 効率やスピードを重んじる傾向が最近の世の中にはありますが,それらを追求す

ることについて,あなたはどう考えますか。具体的に利点もしくは問題点を 1つ挙

げて,80語程度の英文で述べなさい。
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IV 次の日本文いと(B)のそれぞれの下線部の意味を英語で表しなさい。ただし,(B)で

は文学部の志願者は0を ,文学部以外の学部の志願者は(口)を選んで解答しなさい。

い)(すべての学部の志願者)

「私たちはなぜわかり合えないか」ではなく「私たちはなぜわかり合えるのか」

と問うことにより,外見の違いの裏にある共通性が浮かび上がつてきます。

共通性に気づくことは,違いを認める心の余裕を生むはずです。世界の人々

が「どう違うか」ばかりに目を奪われるのでなく,私たちはみな,かつて同じ長

い歴史を共有してきた兄弟姉妹である事実に目を向け,だから「私たちは潜在

的にわかり合える」という信念を持つべきでしょう。

(海部陽介.2022.『人間らしさとは何か 生きる意味をさく
゛
る人類学講義』河

出書房新社 よリー部改変)

(B)

∽  (文学部の志願者)

海外文学の楽しみ方は,大きく分けて二つある。「自分と似ている部分を楽

しむ」ことと,「 自分と異なる部分を楽しむ」ことだ。知つているから面白い

し,知 らないか ら面白い。ぜひ の要素を堪能してもらいたい。

むろん,知識が増えればそれに比例して視野が広く深くなり, 日に見える世

界が変わつていく。画面が大きくなって,解像度が高くなると言つてもいい。

(越前敏弥.2022.1.10。 「「ハムレットつて誰」進歩への一歩」『朝日新聞』)

0 (文学部以外の学部の志願者 )

私たちは普段,味覚や視覚,また触覚や聴覚,嗅覚 といった五感を駆使 して

生活 して いる。 これ ら五感は,一見,個 々人の主観的 。身体的作用のようだ

が,実は文化的・歴史的なものでもある。何かに触れた時に感じる柔らかさや

硬さ,街の中で聞こえてくる音,食べ物の味など,何をどう感じ取るかは,生

まれ育った社会や文化によつて,また時代によつて異なるのだ。

(久野愛.2021.『視覚化する味覚
―

食を彩る資本主義』岩波書店 )
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