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Many people don’t allow themselves the luxury of being enthusiastic,
light-hearted, inspired, relaxed, or happy — especially at work. To me, thisis a
very unfortunate form of self-denial. It seems that a great number of people
are frightened at what a happy demeanor™ would look like to other people,
including coworkers, clients, and employers. After all, they assume, “Someone
who is relaxed (or happy) must not be a hard worker.” (1)The logic goes
something like this: If they looked happy, others might assume they were
satisfied with the status quo® and therefore lacking the necessary motivation
to excel™ in their work or go the extra mile™. They certainly couldn't survive
in a competitive environment.

I'm often hired to speak to corporations around the country on stress

reduction and happier living. On a number of occasions, (2)the person who

invited me to speak has asked me, in a nervous tone, whether I would help the

¥

employees become so happy that they would “lose their edge®.” I'm not
kidding!

In reality, it’s the other way around. It's nonsense to believe that a
relaxed, happy person necessarily lacks motivation. On the contrary, happy
people are almost always the ones who love what they do. It’s been shown
again and again that people who love what they do are highly motivated by

their own enthusiasm to continually better themselves and their performance.

They are good listeners and (3) have a sharp learning curve. In addition, happy

workers are highly creative, charismatic*®, (&) easy to be around, and good team

players.
Unhappy people, on the other hand, are often held back by their own
misery or stress, which distracts them from success. Rigid, stressed-out®

people are (b) a drag to be around and difficult to work with. ‘They are the ones
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who lack motivation because they are so consumed with their own problems,
lack of time, and stress. Unhappy people often feel victimized by others and

their working conditions. It's difficult for them to be (4)solution-oriented

because everything is seen as someone else’s fault. In addition, they are
usually poor team players because they are often self-centered and preoccupied
with their own issues. They are defensive and, almost always, poor listeners.
If they are successful, it’s despite their unhappiness, not because of it. In fact,
if an unhappy, stressed-out person can learn to become happier, he or she will
become even more successful.

[ felt this strategy would be an excellent way to introduce this book
because one of my goals is to convince you that it’s okay fo be happy, kind,
patient, more relaxed and forgiving. It’s to your advantage, personally and
professionally. You won’t lose your edge, nor will you be “walked on.” I can
assure you that you won’t become apathetic*, uncaring® or unmotivated. To
the contrary, you'll feel more inspired, creative, and driven to make an even
greater contribution than you do right now. Youwll see solutions and
opportunities where others see problems. Likewise, rather than being
discouraged by setbacks® or failures, you'll bounce back quickly and

resiliently*. You will have increased energy, you'll (5)be able to work “in the

eye of the storm,” and, because you'll be so (6)level-headed, you'll be the one

who is looked to when tough decisions need to be made. You will rise to the
top.

If you dare to be happy, your life will begin to change immediately. Your
life and your work will take on greater significance and will be experienced as

an extraordinary adventure. (7) You’ll be loved by others and, without a doubt,

you'll be sweating™ the small stuff far less often at work.

(From Richard Carlson, Don't Sweat the Small Stuff at Work, 1998,

Hyperion)
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Did you guys see the program on environmental protection?
No. ( 1 ) Butmy Dad said it was really interesting.
It was really interesting. It had a business leader and a
government representative and they were each talking about the
importance of protecting the environment.

1 watched it, too. Who do you think had better ideas?

That is difficult to say. I couldn’t understand what the business
person meant very well,

Basically, she said that if customers want businesses to protect
the environment, then businesses will protect the environment.
That makes sense. ( 2_ )

Maybe. But think about it — business is about profit. Businesses
have to make money, and protecting the environment isn't going
to accomplish that.

However, protecting the environment gives a business a good
image, doesn’t it? A good image is good for any company.

But environmental protection shouldn’t be about image. It should
be an obligation — you know, something that is required.

That is where government becomes important. The government
can make laws that require businesses not fo harm the
environment.

( 3 )

It doesn’t matter. (4 ) That is the role of government.

But that points to another problem. Government doesn’t always
do what it is supposed to do.

And that is where citizens are key.

Come on. What ordinary people do doesn’t matter.
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Student M: No. Citizens can force government to do what it is supposed to
do. That is the power of the voter.

Student W: And they can also force companies to do what they should do.
That is the power of the consumer!

Student A: Wow. ( 5 )

;A (1 )~ ( 5 )T, RO@~E©0 BAICHY T IO WT M
RAD., FEMIANCRE~OOEEETAL, MEMIBICRTIICHIR
THELEEZRIN,

@ Th, THINIORERETARTHLEIADNRD L.

b) %L, BEOLIAENKRDBZEETIHDLEL,

€ ZFDSOEEBHMFTATRLNRN D7,

@ 2AED, ZTOZERDVWTLOMD LERRER>TWAKD R,
©) BUFRARITELNWI E2IRABENH DAL,

— b - OM6 (185-—74)



KROBLERTEA, FORMICELLRE N, BACBRIK]IN DN TNSEHEH

IWEELORICER D S,)

We have known for some time that bilinguals go back and forth between
their languages rapidly and often unconsciously® —a phenomenon called

(1) code-switching. . But different languages-also embody™ different worldviews

and different ways of organizing the world around us. The way that Bilinguals
handle these different ways 6f thinking has long been a mystery to language
researchers. |
Time is a case in point®*. Time is fascinating because it is very abstract.
We cannot touch or see it but we organize our whole lives around it. The
really cool thing about time is that the way we actually experience it is in some

ways up to our imagination and our language. (2) Because time is so abstract,

the only way to talk about it is by using the terminology* from another, more

concrete domain® of experience, namely that of space. Ior example, in

Swedish, the word for future is framiid, which literally means “front time.”
Visualizing the future as in front of us (and the past as behind us) is also very
common in English. We look forward to the good times ahead and to leaving
the past behind us.

However, for speakers of Aymara (spoken in Peru), looking ahead means
looking at the past. The word for future (ghipuru) means “behind time” — so
the spatial® axis* is reversed: the future is behind, the past is ahead. The
logic in Aymara appears to be this: we can’t look into the future just like we
can’t see behind us. The past is already known to us, we can see it just like
anything else that appears in our field of vision, in front of us.

These differences in how time is visualized in the mind affect how Aymara
speakers gesture about events. Those that are bilingual in Spanish (a future-
in-front language like English) tend to make forward moving gestures, whereas
those with no knowledge of Spanish gesture backward {(consistent with the
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Aymara future-is-behind pattern), when talking about the future.

Mandarin Chinese® employs a vertical time axis alongside a horizontal
one. The word xid (down) is used to talk about future events, so when
referring to “next week,” a Mandarin Chinese speaker would literally say
“down one week.” The word shang (up) is used to talk about the past —so
“last week” becomes “up one week.” This affects the way observers perceive
the spatial-unfolding of the aging process.

In one study, Chinese-English bilinguals were asked to arrange pictures of
a young, a mature, and an old Brad Pitt and Jet Li. They arranged the former
horizontally, with young Brad Pitt to the left and old Brad Pitt to the right. But
the same people arranged the pictures of Jet Li vertically, with young Jet Li
appearing at the top and old Jet Li appearing at the bottom. It seems that
culture and meaning form a tight bond as this context-dependent™® shift in
behavior shows.

(Adapted from Panos Athanasopoulos, “Language alters our experience of

time,” 2017, http:/ theconversation. com / language-alters -our-experience-of -

time-76761)
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Imagine the world 30 years from now.
What do you think will be an important problem confronting us?

State your ideas in about 100 words in English.
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