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Does the thought of winning a contest excite you? Do you like to act on the spur of

the moment? (I)Maybe you find yourself doing things for no other reason than the fact

that they might be fun. I remember going to a party for my husband’s company and

meeting a couple from Sweden. It was a holiday party and the skiing season had begun.
The woman said that she and her husband had been skiing the week before and that
she'd signed up for a lesson with the resort coach. When she showed up, he asked her,
“What's your goal?” “What do you mean?” “Well, do you want to be able to ski like a pro,
or what?” She said, “I told him, ‘I just want to have fun. Is there something wrong with
that?”” “You Americans,” she said to those of us listening to her story, “always having to
have some goal.”
We all respond to rewards, but what's rewarding for us may differ. My dad, for
example, put family events such as attending my son’s wedding in order of importance.
he would risk his health to go after that reward. . The
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ski instructor in using the word “goal” was probably conveying the fact that, as an

That’s rewarding to him and

instructor, he was rewarded by helping those who sign up for his coaching to be better

skiers. And the wife of my husband’s colleague, by her response, suggests that she is

rewarded by “having fun,” a rather broad idea that means many things to different
people. These are all examples of rewards in themselves. They can’t be directly
observed, but guide our thoughts and behaviors nonetheless. A feeling of peace,
perhaps of satisfaction in a marriage or a job, and a sense of accomplishment—these
are things we may work for, but that others cannot see. Positive communication can
also be rewarding. For example, adolescent *diabetics manage blood sugar levels more

effectively when parents praise them for doing so. ., This praise makes paying attention

¢!
to the details of monitoring their levels a more rewarding experience because their

parents express appreciation to their children for their effort.
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Communication about health often assumes that good health is a reward, in fact, the
reWard. Communicating to us that our risk of getting *diabetes has greatly increased
because we're overweight is therefore supposed to motivate us to lose weight and
achieve good health as our reward. But the message has to compete with why and when

food is rewarding to us. So the reward of not geiting diabetes has to go up against and

win over other reward cues, some of which are quite real and concrete. . Little wonder

(5)
that so often what seems to be such clear reason to act on behalf of our health isn’t

sufficient motivation for acting.
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